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PRESIDENT'S 
PERSPECTIVE 
At Bryant we do an outstanding job 
of preparing young men and wom-
en for their careers. Whether they 
choose business, government, education, or anyone 
of many other fields, our students leave Bryant poised 
to become leaders. 
.As alumni, our students go on to more than jobs, they 
begin careers. They become more than employees, 
they join organizational cultures. Some will choose 
the company and culture that is best for them right 
away, others may engage in a cultural trial-and-error 
that lasts throughout their careers. 
This issue of Bryant Review is about corporate cul-
ture: what it means, what works and why, and how 
to affect change. Some of Bryant's greatest business 
authorities - our trustees -
have helped us examine the topic. 
Chair Greg Parkos '50, '88H talks 
about his brand of leadership, Alan Hassenfeld '85H 
leads by example at Hasbro, and Patricia Sawyer and 
Arthur White give advice on how to choose the right 
job. Successful alumni offer their points of view; 
faculty from different disciplines engage in a lively 
discussion; and students tell us what they are looking 
for in a company. 
Changing demographics, economic pressures, global 
competitiveness, and advanced technologies are among 
the forces affecting change in corporate society world-
wide. Bryant's students and alumni are well situated 
to face these challenges and more. Theirs is an edu-
cation for the long term. 
Sincerely, 
William E. Trueheart 
For more information 
about educational 
opportunities available 
at Bryant College, 
return the card 
inside the back cover. 
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ON THE COVERS: 
Front: Bryant alumni show fun and games 
are not just for kids at Hasbro. Shown en-
joying the company's research and devel-
opment FunLab are: (front) Queenie Phan 
'90, internal auditor; Kevin England 'S3MBA, 
environmental engineer; Mary-Anne Pan-
ciotti '85, compensation analyst; (rear) 
Michael Rutter 'S2, senior international 
analyst; and Barry O'Brien '72, import/ 
export director. 
Back: Showing off some of the products 
that make Hasbro number one are: Barry 
O'Brien '72, import/export director; Robert 
Oliveira '62, manager of national sales; 
Teresa Burke-Dederian 'SOAS, '90MBA, 
senior accountant; Richard D'Amato '71, 
manager of financial planning; Michael 
Rutter 'S2, senior international analyst; 
Steven Marcolini 'S3MBA, MIS project man-
ager; Queenie Ph an '90, internal auditor; 
Kenneth Bray 76, director of Playskool fore-
casting; Mary-Anne Panciotti 'S5, compen-
sation analyst; and Kevin England '83MBA, 
environmental engineer. 
CKERTAPE 
"Students at Work: The So-
cialization of Interns to Bus-
iness," a paper by Professor 
Hinda Pollard, was present-
ed at and published in the 
proceedings of the 1992 
International Academy of 
Business Disciplines. 
The National Association 
of Women in Construction 
heard a presentation about 
resume writing from Assist-
ant Career Services Director 
Barbara Gregory. Gregory 
also spoke to accounting 
students at Mount St. 
Charles academy on pre-
paring resumes and devel-
oping Interviewing skills. 
"Maximum Likelihood Esti-
mates for Interval-Censored 
Data Using a Weilbull-based 
Accelerated Failure Time 
Model," a paper by Profes-
sor Patricia Odell, has been 
accepted for publication by 
Biometrics. 
Center for Management 
Development Director Rose-
mary D'Arcy served as a 
panelist at the New Eng-
land regional conference 
of Financial Women Inter-
national. The conference 
theme was "Empowered 
Work Force: Myth or Reality." 
Professor Jack Rubens 
presented two papers at 
the American Real Estate 
Society national meeting 
In San Diego. His titles 
were "Appraisal Policies 
and Practices" and "Real 
Estate and Inflation: Does 
P-Star Improve Investment 
Performance?" 
TAKING STOCK 
PRESIDENT REVIEWS STATE OF THE COLLEGE 
The folloWing are highlights of 
President Trueheart's annual 
State of the College address, 
delivered to the College com-
munity on October 15. 
• Every year at this time we come 
together to assess how well we 
are doing. My judgement is that 
we are doing quite well, and we're 
going to be doing even better in 
the weeks and months ahead. 
• We are reaching beyond our 
traditional recruitment markets. 
The Northeast's college-age pool 
is shrinking rapidly and the area 
has been hard-hit by the linger-
ing recession. To counterbalance, 
we are seeking students nation-
wide and worldwide. 
• Bryant alumni have been 
enthusiastic in their assistance 
in enrollment management. 
Through the Bryant Enrollment 
• Despite demographic pres- President Trueheart, after the Support Team (BEST Network) , 
sure, we are not lowering our S tate of the College address. 125 young alumni represent 
admission standards. We are making a long-term Bryant. Our alumni are our finest ambassadors 
choice to maintain our standards to ensure the and their help is proving invaluable. 
value, and reputation, of the Bryant degree. 
• Developing the new Bachelor of Arts degree 
in five concentrations was a strategic move. This 
diversification should bolster our admissions 
efforts and our retention rates. 
• Financial aid to students has increased 43 per-
cent over the past two years. This year, 62 percent 
of our new students receive some form of aid. The 
average aid package is $8,960. 
• We have also implemented a full-time MBA pro-
gram that, with 37 students, has far exceeded our 
hopes for its pilot year. 
• We created a Trustee Scholarship program to at-
tract the strongest student scholars possible; 54 
trustee undergraduate scholars enrolled this fall. 
ONEOFTHEBEST 
Bryant College has again been recognized as a leader among business 
schools. For the third consecutive year, US News & World Report has 
named Bryant one of the top three business specialty schools in the 
country and Barron 's has recognized Bryant as the best buy in the 
same category. 
Notes Barron's: "It's not just the buildings that are up with the times; 
the curriculum also reflects modern trends. All Bryant students must 
compete a liberal arts core as well as a general business core designed 
to ensure that they are ready to face a rapidly changing world. As a 
student has observed, 'Here you have the means to achieve a suc-
cessful future. All you have to do is utilize them. '" 
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• Dr. William Sweeney Jr., 
professor of economics, 
was recognized at Convo-
cation as the Distinguished 
Faculty Member of the Year 
for 1992. A member of Bry-
ant's faculty for 27 years, he 
was chosen by his peers for 
the award. Sweeney is a 
noted economist who has 
been cited for precision in 
his forecasts, which have 
been carried nationally by 
Associated Press and Uni-
ted Press International. 
TAKING STOCK 
NEW TRUSTEES ON BOARD 
Seven new members have joined Bryant's Board of Trustees, bring-
ing the total number of active trustees to 36. Robert M. Bennett '87H, 
Joseph T Duffy '69, Michael E. Fisher '67, Bernard G. Mondor '91H, 
Richard M. Oster '91H, Kenneth N. Pontikes, and Donald F. Walsh '51 
joined the board on August 1. 
Bennett is chair and CEO of Intertel Communications and also the 
owner and chair of the board of Trans Atlantic Entertainment in Los 
Angeles. He is the former president of Metromedia Broadcasting, 
the largest division of Metromedia, Inc. ; and past president of Boston 
Broadcasters Inc. (BBI) , the parent company ofWCVB-TY. Bennett 
received an honorary degree from Bryant in 1987. 
Duffy is the managing director of Chase Manhattan Private Bank, 
Chase Manhattan Trust Company of California. He has also held 
executive banking positions with First Interstate Bancorp, Fleet Bank 
in Providence, and the State Street Bank of Boston. He is a 1969 
graduate of Bryant. 
Fisher is the managing director of the global assets investment man-
agement group for Bankers Trust Company, New York City. He has 
held several senior-level positions in the financial services industry, 
including posts with Chase Investors Management Corporation, a sub-
sidiary of Chase Manhattan Corporation, and Pacific Mutual Life Insu-
rance Company. He graduated from Bryant in 1967. 
Chairman of the board of the Pawtucket Red Sox Baseball Club, 
Mondor is credited with saving professional baseball in Rhode Island. 
He came out of retirement from a corporate business career to buy 
and revitalize the failing AAA International League affiliate of the Bos-
ton Red Sox. The team is now one of the most successful in the nation. 
Mondor received an honorary degree from Bryant in 1991. 
Oster is the group managing director of Cookson Group pic, Lon-
don, England, and chairman of Cookson America. In this role, he leads 
a three billion dollar, publicly held, international corporation. Most 
of Cookson's growth since 1979 is traced to Oster, who sold the fam-
ily brass business to the British firm a year earlier. Oster received an 
honorary degree from Bryant in 1991. 
Pontikes is the chair of the board and president of Comdisco, Inc. , 
of Chicago. Having founded the company in 1969, Pontikes developed 
it into a two billion dollar computer and medical equipment leasing 
company. He is a former member of Bryant's Parent's Council. His 
daughter, Melissa, graduated from Bryant in 1991. 
A 1951 graduate of Bryant, Walsh is the senior vice president of 
Equifax, Inc. , of Atlanta. He has served as president of the compa-
ny's credit services and insurance divisions and is director of 
Equifax Canada and a member of Equifax's senior management 
committee and strategic advisory board. 
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GETAJOB 
interview 1 
Results are not in yet for the 
Class of 1992, but members 
of Bryant's Class of '91 report 
doing quite well in their careers. 
Over 84 percent of those respon-
ding to an annual survey of new 
graduates are employed. Their 
median salary is $23,000. 1\ven-
ty-six respondents are pursuing 
graduate degrees, either full 
or part time. 
Eighty-two percent of those re-
sponding used the Career Ser-
vices Office in their job search 
and nearly 28 percent secured 
their positions through on-cam-
pus recruiting. Internships are 
paying off, as well: over 17 per-
cent of respondents were hired 
by organizations for which they 
had previously worked as interns 
or part time. 
"In spite of the poor economy, 
our graduates are doing very 
well," says Judy Clare, assistant 
director of career services. "This 
is due to the fact that Bryant stu-
dents are very motivated, many 
have had an internship or prior 
work experience, and they are 
focused in their career goals." 
BRYANT REVIEW· FALL 1992 
A paper by Professors Ar-
thur Gudikunst and Joseph 
MacCarthy, "Determinants 
of Bond Mutual Fund Per-
formance," was accepted 
for publlcatlon In the Jour-
nal of Fixed Income. 
Professor Ronald Deluga 
presented his paper, "The 
Relationship Between Up-
ward Influencing Behavior 
and Quality of Leader Mem-
ber Exchanges," at the six-
ty-third annual meeting of 
the Eastern Psychological 
Association. 
Professor Judy Barrett Lit-
off gave a talk on her World 
War II letter-writing project 
during Women's Week at 
Ball State University, Indi-
ana. Litoff also presented 
"Understanding the Home 
Front: The World War II 
Letters of American Wom-
en," at an international 
conference at the Univer-
sity of New Orleans and 
was awarded an honorary 
citizenship of the city by 
the mayor. 
A paper co-authored by 
professor John Quinn and 
a Harvard colleague has 
been accepted for publica-
tion in Panels in Regional 
Science. Their title is "Gen-
erating Alternative Designs 
for Inter-Jurisdictional Nat-
ural Resource Development 
Schemes in the Greater 
Ganges Basin." 
TAKING STOCK 
ECONOMIC REVITALIZATION: 
BRYANT'S INCREASING ROLE 
A new Center for International Business and Eco-
nomic Development will allow Bryant College to 
playa greater role in the region's economic vital-
ity. Development of the center is made possible 
through a $2 million appropriation from the fed-
eral government. This is the largest grant in the 
College's history. 
Bryant was one of only 20 academic institutions, 
and the only business school, chosen by Congress 
to playa significant 
role in the eco-
nomic conversion 
necessitated by 
defense restruc-
turing. Currently 
18 percent of 
Rhode Island jobs 
are defense related. 
such as diversity in the work force, job creation 
through small business development, and inter-
national trade. 
"One of the most gratifying aspects of my associa-
tion with Bryant has been the evolution of some 
truly ground-breaking public/private partnerships 
like this one," says President Trueheart. "We deliver 
valuable services to the companies and workers of 
our region, but we don't do it alone. We need part-
ners. Through col-
laborative arrange-
ments, we can 
assure our role 
as an important 
player in regional 
economic develop-
ment, and we can 
provide our fac-
ulty and students The center will 
form an organiza-
tional umbrella for 
Bryant's five exist-
ing business out-
reach programs. 
A Presid ent Trueheart announces the $2 million govern-
ment grant at a press conference on campus. With him 
are Senator John Chafee, Rep. Ron Machtley, and Chair 
of the Board of Trustees, Greg Parkos. 
a continuous 
stream of mean-
ingful opportunities 
for experimental 
learning." 
They are: the Center for Management Develop-
ment, the Rhode Island Small Business Develop-
ment Center, the Rhode Island Export Assistance 
Center, the World Trade Center Rhode Island, and 
the Institute for Family Enterprise. 
The center will also provide a bridge to integrate 
those programs with the College's primary aca-
demic mission. Management Professor Kumar 
Chittipeddi is leading a task force to determine 
how faculty can best become involved in building 
this bridge. Plans include using the center to pro-
vide students and faculty with research opportuni-
ties and first-hand experience on pressing issues 
Representative Ronald Machtley and Senator 
John Chaffee are responsible for directing the 
appropriation to Bryant. Trustee Richard Oster, 
the managing director of British-based Cookson 
Group pIc and chair of Bryant's Corporate Part-
ners Steering Committee, also played an integral 
role in planning. 
Bryant's efforts are timely. With the end of the 
Cold War, Congressional leadership was calling for 
economic conversion on several fronts , including 
areas in which Bryant has distinguished itself: 
export assistance, work force training, and small 
business development. 
DID YOU KNOW? 
n. average financial aid award at Bryant Is $a.880. 
OVer.a percent of "ew students receive ald. 
More than.1 IS mllUon In f1nanolal aid has been distributed this yeer. 
Merit and ~.ba8ed awards are available. 
Studenfa receive grants and scholarships; 
low-Intereat.long-term loans; and employment. 
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ENTREPRENEURS 
ON CAMPUS 
Alumni joined students for a 
little learning during Entrepre-
neurship Day this October. 
Faculty, alumni, parents, trus-
tees, and other area business 
people shared their diverse 
experiences in becoming suc-
cessful entrepreneurs. 
The day 's seminars addressed 
a wide range of entrepreneur-
ship activities. Participants 
heard about, "Creating the New 
Venture," "Managing the New 
Venture," and "Staying On or 
Moving On." 
Management Professor Jack 
Keigwin served as moderator 
for first and third sessions. 
Keigwin is the president of F.H. 
French Co. , Inc. Richard Ean-
narino, a Bryant parent, serv-
ed as moderator for the second 
session. Eannarino is the pres-
ident of NOVA Conservation and 
Load Management and the 
chairman of Bryant's Entre-
preneurship Committee. 
Entrepreneurship Day was spon-
sored by the Entrepreneurship 
Committee. The committee, 
comprised of area entrepreneurs 
who include alumni, faculty, and 
administrators, sponsors work-
shops, symposia, forums, and 
internships. Their purpose is to 
study and understand entrepre-
neurship and bring knowledge 
from a wide range of resources 
to students. 
Representative Ronald Machtley 
was the keynote speaker at En-
trepreneurship Day. Ray Iannet-
ta '71, chairman of Key-Tech 
and Poly-Flex, and Peter Sulli-
van '74, president of Arlen Cor-
poration also spoke. Both are 
members of the Entrepreneur-
ship Committee. 
Who is this man, Gregory T. Parkos, the 
new chair of Bryant's Board of Trustees? What 
influence will this behind-the-scenes leader 
have on Bryant? Understanding the answers to 
these questions requires more than a surface 
review of Parkos' credentials. More than a COO 
many times over, he is a caring individual who 
puts the well being of other people ahead 
of his own power or wealth. 
In her introduction of Greg Parkos as the 
Convocation speaker this fall , Professor 
Debbie Easterling asked, "What motivates 
Greg Parkos? Is it the deal? Is it the accumu-
lation of wealth? Is it power? No. What mo-
tivates Greg Parkos is the opportunity to 
do something good with the companies he 
runs, and for the people who work there." 
The description is apt, Parkos says. "Let me 
take you to meet my employees and to visit 
with my colleagues and when you feel the 
real joy and excitement that is in the air as 
we pursue our goals, you will understand 
what motivates me." 
People are key, he says. "What else is there? 
Money is just a scorecard. It is not the goal, 
in and of itself. It should be used to create 
real value like jobs and taking care of soci-
ety 's needs. What real good have I done if I 
take a million dollars and put it in my savings 
account? On the other hand, if I take that mil-
lion dollars and invest it in a business that 
creates 10 jobs, I have done an important thing 
for 10 families. I have created a growing invest-
ment for my children and their children and 
the generations to come. That is the treasure. 
Money itself is a transitory asset and will soon 
be wasted if it is not invested." 
Parkos hopes people will say, "He left things 
better than he found them," and he seems to 
be well on his way to realizing that goal. He has 
yet to withdraw any profits from the Rhode 
Island plastics firm he purchased a few years 
ago. Instead he has reinvested all profits, estab-
lished an employee stock option plan, and set 
aside 49 percent of the company which will be 
granted to the employees over time. It is a mat-
ter of priorities. 
"If I were in need, I would take some of the 
profits, but since I am not, I feel that the best 
LEADERSHIP 
PARKOS S1YLE 
BY ELIZABETH S. KELLY 
you feel the real jby 
and eXCitement that 
'8 In the air aa we 
puraue our goal8, 
you will understand 
what motivate. me~" 
Greg PerkO. 'ISO, '88H 
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use of the profits is to secure the future of the 
company by reinvestment. This benefits the 
employees with continuous and fruitful long-
term employment and me as an investor by 
building the long-term value of the company 
for my family and for the community at large. 
I believe that if I treat the employees with con-
Sideration, they will treat me with consider-
ation. My favorite epitaph would read, 'He 
was tough but he was fair." 
Many of his actions are more than fair. 
Parkos gave his assistant a leave of absence 
this summer so she could manage the US 
Olympic archery team in Barcelona even 
though her absence must have caused him 
considerable inconvenience. "She is loyal 
to me and does the things that I feel are 
important. So isn't it appropriate that I be 
loyal to her and do the things she feels are 
important whenever I can?" 
Work is not all that motivates Parkos. His 
family, and especially his daughters, Janu-
ary andJaclyn, are vital components of his 
life. "I would like to leave a legacy through 
my daughters that they be kind and consid-
erate people and that their communities be 
better off because they were there." 
Bryant will also be a part of Greg Parkos ' legacy, 
and he hopes in his tenure to increase the Col-
lege's mark on the world. "I want to promote 
excellence and quality in all we do at Bryant so 
that we playa vital role in and are a real service 
to the global society. Specifically, I would like 
to leave the College with a Board of Trustees 
truly representing the global influence of the 
College. That would mean recruiting more 
people from all around the world to help 
us with our mission." 
Greg Parkos is a man of vision. His personal 
commitment to Bryant, its students, and alumni, 
is an investment in the future. 
Greg Parkos is the retired president and chief 
operating officer of Whittaker Corporation of 
Los Angeles. He currently serves as one of the 
company'sfive directors. He is also a director 
of Airdome Corporation and chairman of the 
board of Alga Plastics Company, Continental 
Capital Corporation, and Lloyd Manufactur-
ing Corporation. " 
Pencils, 
Parcheesl, 
and Profits: 
70 Years of 
Hasbro 
1923 
Alan Hassenfeld's 
grandfather, Henry, 
and Henry's two 
brothers start Has-
senfeld Brothers 
with 8 employees. 
They make fabrlc-
covered pencil 
boxes and, later, 
school supplies 
In Providence. 
1830 
Kids start tinkering 
with Tlnkertoys. It 
will become a Has-
bro product In 1986. 
1 1943 
Alan's father, Merrill, 
THE NAME 
OF THE GAME: 
PLEASANTRIES 
OR PROFITS? 
Bothl 
Asserts Hasbro CEO and 
Bryant Trustee Alan Hassenfeld 
BY ELIZABETH S. KELLY 
_Ian G. Hassenfeld is hardly a typical CEO of a Fortune 200 
company. He usually wears a suit to work, but it seems his job 
involves playing on the floor as much as behind a desk. A self 
described kid at heart, his office looks more like a playroom 
than an executive suite. But Hassenfeld has a good excuse for 
his frivolity: he runs the world's largest toy manufacturing 
company, Hasbro, Inc. m!lassenfeld's enthusiasm is conta· 
gious. Throughout the company, desk nameplates are made of 
blocks. Toys are everywhere, as are smiles and friendly greet-
ings. It iSJWtJ,IllUSUai to find 10, 15, and 20 year employees at 
Hasbro. LW:4hile Hasbro is a multi-billion dollar enterprise, 
at heart it is a toy company, and a family-run one at that. 
Hassenfeld has successfully kept many of the qualities of 
a family operation in this major corporation. He follows his 
brother, father, and grandfather in the top spot at the top toy 
company. Everyone of them has cared about his employees 
and considered them an extended family. 
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1952 
Mr. Potato Head be-
comes the first toy 
to be advertised on 
television. Sudden y 
1964 
G.I. Joe storms play-
rooms nationwide. 
Stephen Hassenfeld 
joins the company 
to oversee Joe's 
production. 
'I 
Alan joins Habsro 
full time and heads 
for the Orient In 
search of new ter-
ritories. Two years 
later, he becomes 
VP of International 
operations. 
1975 
Stephen Is named 
president of Hasbro, 
the third generation 
to head the family 
company. In 1980 
he becomes chair-
man of the board 
and CEO. 
1983 
Fortune magazine 
names Hasbro the 
best managed com-
pany In the toy busi-
ness. Sales of $225.4 
million rank It as the 
sixth largest. 
Teresa Burke-
Dederian '80AS, 
'90MBA, a senior 
accountant in 
her seventh year 
at Hasbro. "People 
really listen to 
your ideas," says 
Richard D'Amato 
'71, manager of 
financial plan-
ning who came 
to Hasbro with 
its acquisition 
of Milton Bradley 
in 1985. 
"One thing my 
grandfather 
passed down to 
us was caring 
about- really 
caring about -
people," Hassen-
feld says. "Cer-
tainly many 
things change. 
As you get larger, 
you have to do 
things more effi-
ciently. The one 
thing we cannot 
lose sight of is 
that what we are 
best at is people. 
You can only be 
as good as the 
people you have 
around you." 
Alan Ha •• enfeld 
and friend a 
When Hassenfeld 
became CEO in 
1989, one of his 
first moves was 
to streamline the 
management 
Hasbro's people 
include more than 50 Bryant alumni. 
Auditors and marketers, importers and 
engineers, they readily extol the virtues 
of this company and its corporate culture. 
Kevin England '83MBA considers Hasbro's 
company philosophy unusual. "Change is 
natural and anticipated," he says. An en-
vironmental engineer who has been with 
the company for three years, he finds his 
position challenging. "Creative ideas are 
given real consideration and I'm given 
a lot of latitude for innovation," he says. 
"Hasbro has a long-standing policy that 
encourages open, honest communication 
among all our employees," Hassenfeld 
affirms. "We believe that a good idea, no 
matter who offers it, is still a good idea. 
It is only through the open exchange of 
ideas that we can achieve the best results 
for everyone." 
Having opportunities to share ideas is inte-
gralto Hasbro's positive corporate cuture. 
"New ideas are always welcome; this is a 
winning team," says Barry O'Brien '72, 
an import/export director who has been at 
Hasbro for 12 years. "There is team effort 
and cooperation on everything," adds 
7 
structure. His 
goal was to free his time so he could in-
teract closely with workers at all levels, 
and foster goodwin in the process. 
Known for his accessibility, Hassenfeld 
also instituted "Write to the Top," a sug-
gestion box of sorts. Confidentiallellers 
are delivered directly to him and he tries 
to respond to each one personally. "We 
rely on each other for support and sug-
gestions," Hassenfeld says. "I want my 
employees to share their concerns with 
me, their supervisors, and each other." 
"We're encouraged to express our opin-
ions here," says Salvatore DiSanto '78, 
'83MBA, manager of corporate royalties. 
"Everyone is on a first-name basis; 
everyone has an open-door policy. This 
is a great company, they really treat 
people well." 
Kenneth Bray '76 agrees. "We're all one 
family here, from the top down," he says. 
"When I get up in the mOrning, I want to 
go to work; I look forward to the coming 
day." The director of Playskool forecasting, 
Bray has enjoyed many such days; he has 
been with the company for 14 years. 
BRYANT REVIEW' FALL 1992 
Hasbro goes plush 
when it acquires 
Knickerbocker Toys 
from Warner Com-
munications. Soft 
toys of Raggedy Ann, 
Sesame Street char-
acters, and Disney 
characters join Has-
bro's parade of stars. 
Milton Bradley be-
comes the new kid 
on the Hasbro block, 
bringing world-wide 
manufacturing and 
distribution facili-
ties. Playskool Is 
acquired, too, open-
Ing up the toddler's 
Alan is named pres-
ident of Hasbro and 
chairman of Hasbro 
Canada. 
1985 
Hasbro is #11 
The toy company 
becomes the world's 
largest when it unites 
its three subsidiar-
ies: Hasbro Toys, 
Milton Bradley, and 
Playskool. Hasbro 
is also the first toy 
company to have 
revenues exceeding 
$1 billion. 
Alan and Stephen 
are awarded hon-
orary degrees by 
Bryant College in 
recognition of their 
business leadership. 
"My four years at Hasbro have been the 
best of my life," proclaims Steven Marco-
Iini '83MBA. An MIS project manager, 
he enjoys the autonomy of his job. "The 
company trusts you, challenges you, gives 
you opportunities to grow, and rewards 
your efforts." 
Comments like these are the kind Alan 
Hassenfeld just loves to hear. When asked 
about his goals for 
Hasbro, he talks 
divisions of Hasbro. From infancy to 
adulthood, Hasbro has cornered the toy 
and game market. In an industry charac-
terized by fluctuations, the company has 
protected itself by diversifying so that no 
one product accounts for more than five 
percent of total sales. 
International operations are also central 
to the company's success, nowaccount-
ing for 40 percent 
of sales. This year's 
about profits and 
expansion, of 
course. But he is 
also concerned 
about what it is 
like to work at 
Hasbro. "My 
greatest fear is 
losing the warmth 
that we have. I fight 
every day to keep 
it," Hassenfeld says. 
"My four years at Hasbro 
have been the best of 
my life. The company 
trusts you, challenges 
you, gives you oppor-
tunities to grow, and 
acquisition of aJap-
anese toy company 
was the first of its 
kind, giving Hasbro 
direct access to the 
world's second larg-
est toy market. Last 
year Hasbro added 
subsidiaries in 
Greece, Hungary, 
and Mexico. The 
company is truly 
worldwide with 
operations in over 
rewards your efforts." 
Steven Marcolini 
'83MBA 
MIS project manager 
"Here at Hasbro, 
we firmly believe 
that people are 
our greatest asset," he says. "We are 
Sincerely committed to making this the 
greatest company to work for in America. 
It is this commitment that has helped 
make us leaders in the industry." 
And leaders, they are. There is hardly a 
man, woman, or child alive in America 
who has not played with a Hasbro toy. 
From Lincoln Logs to G.I. Joe, from Mr. 
Potato Head to Tonka Trucks, from Oper-
ation to Trivial Pursuit, Hasbro has a 
Monopoly on the toy industry. 
The toy company rated number one in 
a recent Providence Business News com-
parison of which local public company 
would have given the best return on a 
1983 investment. At that time, sales just 
surpassed $100 million. In 1991, 
Hasbro sales exceeded $2.14 billion. 
Many of the biggest names in the toy 
industry are, in fact, Hasbro names. 
Playskool, Playskool Baby, Parker Broth-
ers, Kenner, and Milton Bradley are all 
8 
60 countries, includ-
ing: Australia, Argen-
tina, Bermuda, China, Egypt, France, 
Germany, Hong Kong, Italy, New Zealand, 
Spain, and Switzerland. 
"If there is one key to our international 
success," Hassenfeld says, "it continues 
to be a strong executive team that man-
ages globally, but acts according to local 
tastes and demands." 
Domestic operations include numerous 
locations in Rhode Island and Massachu-
setts, Ohio, South Carolina, Texas, Ver-
mont, and Washington. Approximately 
half the company's products are manu-
factured in the United States and corpo-
rate headquarters are in Pawtucket, RI. 
Hasbro's work force of 10,000 includes 
2,300 employees based in Rhode Island. 
Revitalizing classic toys is, perhaps, what 
Hasbro does best. The original 12 inch 
G.I. Joe is back, Play-Doh comes in neon 
and glittery colors, and Tinkertoys are 
larger and made of brightly colored plas-
tic pieces. The Game of Life has also been 
redesigned. Players now earn money for 
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1989 
Coleco acquisition 
introduces Hasbro to 
Scrabble, Parcheesl, 
and the Cabbage 
Patch (Kids, that is) . 
Alan named Chair-
man and CEO, fol-
lowing Stephen's 
death. 
Hasbro net revenues 
equal $1.35 billion. 
1991 
Tonka acquistion 
brings many trucks 
to Rhode Island. 
Kenner and Parker 
Brothers come, too. 
Net revenues sur-
pass $2.14 billion; 
the company em-
ploys 10,000; and 
products are avail-
able to children in 
more than 40 
countries. 
recycling, helping the homeless, and say-
ing no to drugs, changes that reflect Has-
bro's social conscience. 
"I am a firm believer in giving back," Has-
senfeld says. "If all 1 am going to do is 
make toys, make money, and not make 
it a better world for kids, then 1 really 
didn't listen to my parents, and I have 
been blessed with two great parents." 
In 1984 , Alan and 
sop, senior vice president for operations 
and a graduate of Bryant's part-time 
studies division. (The company financed 
his education.) 
Another main attraction at Hasbro is its 
people. "People, people, people are the 
best thing about working at Hasbro," says 
jessop. "The people are very friendly and 
cooperative," agrees Queenie Phan '90. 
An internal auditor 
in her first year at his brother, Ste-
phen, established 
two philanthropic 
organizations to 
improve the wel-
fare of children 
"People, people, people 
are the best thing about 
working at Hasbro. II 
Hasbro, Queenie's 
father also works 
there and recom-
mended the compa-
ny to her. Mary-Ann 
Panciotti '85, a com-
pensation analyst in 
her seventh year 
with Hasbro says 
simply, "The people 
are friendly, out-
going, cooperative, 
and dedicated." 
throughout the 
world. The Hasbro 
Children's Foun-
dation supports 
programs related 
to health issues, 
homeless ness, 
and improved lit-
eracy, among oth-
ers. The Hasbro 
Steve Jessop '85 
senior vice president 
for operations 
20-year employee 
cum laude graduate 
of Bryant's part-time 
studies division 
Charitable Trust provides grants to chari-
table organizations wherever Hasbro does 
business and makes over 100,000 toy do-
nations every year. 
"We consider one of the greatest benefits 
of our success to be increased opportuni-
ties to provide help to the less fortunate," 
Hassenfeld says. "This success is due to 
our employees. It is only through their 
efforts that we are able to reach out and 
help the most important members of the 
Hasbro family: the children we serve." 
Last fall, ground was broken for the Has-
bro Children's Hospital at Rhode Island 
Hospital. "The hospital that toys will help 
build," began with a grant from the Has-
bro Charitable Trust and was dedicated 
in the name of Hasbro employees. 
Philanthropy is important to Hasbro em-
ployees. One of the things that has kept 
Steve jessop '85 at Hasbro for 20 years 
is its reputation for community involve-
ment. "This company is a philanthropic 
giant, from within and without," says jes-
9 
None is more outgo-
ing than Alan Has-
senfeld and he likes nothing better than 
to spend time with the Hasbro people. This 
year he took part in a series of employee 
appreciation breakfasts and lunches. Has-
senfeld and other senior executives served 
meals to employees in the cafeterias at 
various company locations. 
"These meals really mean a lot to the em-
ployees, and to me," Hassenfeld says. 
"Besides, I'm good at it. At least I know 
what I can do if I ever get booted out 
of here." 
It is not likely that Alan Hassenfeld will 
need to fall back on such hidden talents. 
As head of an international Fortune 200 
company that is securely number one in 
its industry, he has proven his abilities to 
the financial world. And, perhaps more 
importantly to him, Hassenfeld has prov-
en to be a good leader. He considers 
himself lucky that he works alongside 
thousands of capable and dedicated 
people who, like him, happen to love 
bringing happiness to children. " 
BRYANT REVIEW' FALL 1992 
Alan Hassenfeld 
brings his business 
acumen to Bryant 
when he joins the 
Board of Trustees. 
1992 
Hasbro's worldli-
ness continues with 
the acquisition of 
Nomura Toy Ltd. of 
Japan, taking it into 
the world's second 
largest toy market, 
and Palmyra Hold-
ings, Hasbro's dis-
tributoroftoys in 
Southeast Asia. 
Toy stores stock up 
on revitalized clas-
sics like G.I. Joe and 
Tinkertoys in time 
for the holidays. 
Baby boomers get 
a chance to relive 
their childhoods. 
What is corporate culture? 
Notarantonio: Corporate culture 
involves sheer basic assumptions. 
It is difficult to identify anyone 
corporate culture. It varies with 
the corporation, and with the peo-
ple in the corporation. It has to do 
with the behavioral norms with 
subcultures. There are subcul-
tures within cultures as I see it. 
FROM THE FRONT 
OF THE ROOM 
get information on the culture, 
perhaps by talking to people 
who have worked for the company 
and other people who are famil-
iar with the company. This is im-
Faculty Perspectives 
on Corporate Culture 
portant because employees, re-
gardless of how hard they work, 
how well they do their job, can 
find themselves in trouble if they 
Chittipeddi: I think that our preoccupation with corporate culture 
today has to do with the question of whether culture contributes 
to the performance of firms that seem to be profitable. What is the 
relationship between corporate culture and profitability and is cor-
porate culture a way to insure profitability? Those are the kind of 
issues that we are interested in. 
Wilson: Corporate culture is a learned part of experience. Cultures 
are changeable over time and a lot depends on the environment 
within the organization. 
Deluga: Another viewpoint would be that corporate culture is what 
makes companies and organizations different from one another. 
Each organization has a different culture. And they change, as 
Shirley has said, over time. 
Is corporate culture something that is established by top 
management, is it a grassroots effort by the employees, 
or is it a combination? 
• Kumar Chlttlpeddl, PhD; Associate Professor of Management 
Authority on management change, organizational culture 
Third year at Bryant 
Notarantonio: I see it as some kind of combination and I really 
think it is an evolutionary process. As employee turnover occurs, 
and as new and diverse individuals enter an organization, I see a 
corporate culture as changing, too. I think it also has implications 
for an individual coming into an organization. Rarely is a corpo-
rate culture apparent to prospective new employees during the 
interview process. So it is important that the prospective employee 
1 0 
don't conform to corporate cul-
ture. I've seen it happen. 
Wilson: I think culture is a very elusive thing. Definitely the top 
management will impact the culture. If they hold a certain value 
system, of course employees will try to fit into that. I think that 
there is a bottom ground swell, too, and somewhere in the middle 
they kind of balance out. As Elaine said, there is a socialization 
process that new employees have to deal with when they come 
into an organization, because culture is a set of unwritten rules. 
Nobody tells you, "This is the culture of our organization. We dress 
a certain way." And as an employee comes in, he or she will make 
observations and in time they fit into the culture. 
Deluga: I agree with that. It seems to me, though, that if there are 
going to be any changes, they seem to start at the top. One way 
that the CEO can change corporate culture is by hiring different 
people who have different backgrounds. That's one of the ways 
to dramatically change what's going on. 
What if the CEO 
has a certain 
style or a certain 
set of values that 
are difJerent 
than those of the 
general popula-
tion of employ-
ees? Workforces 
are changing 
and becoming more diversified, 
perhaps some CEOs aren't changing accordingly, so poten-
tially you have a conflict there. How does something like 
that get resolved? 
Chittipeddi: Culture is a learned process, so that presents a couple 
of difficulties. You may have a business that's been successful that 
suddenly faces a crisis situation in which a new value system needs 
to be brought into the organization. The Board of Directors typi-
cally brings in an individual who clearly represents a certain kind 
of value system, and once they 've done that, they've sent the 
shock waves, the learning waves, throughout the organization. 
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That is the beginning of the change process. 
Culture change is hard to do. What happens when you embark on 
building a certain kind of culture and years from now that culture 
is not relevant to the business environment? All of a sudden you 've 
invested all this time in a culture and you have to begin the pro-
cess all over again. 
Is corporate culture changing? 
Chittipeddi: The way you phrased the question suggests there is 
acceptable corporate culture. In fact it is not something homo-
genous. In the same company you could find somewhat conflict-
ing cultures in place and they both make sense because the busi-
ness environment demands that. I think our perceptions about 
business are unfairly shaped by the Fortune 500 companies. In 
fact, the bulk of 
Wilson: Kumar, you bring up a very good point about the technique-
driven fixes. So often I think organizations are looking for quick 
fixes or easy solutions. Books like In Search of Excellence have 
not really done a lot to help because they offer both and they make 
it sound like you can solve all your problems through shifting the 
culture to make it more participative and to manage by being visi-
ble. That mayor may not be the solution to your problems, but 
instead of delving and often going through a lot of pain and a lot 
of effort to find out what is at the bottom of the problem, it's easy 
to mask it with culture, and to say this is the solution. I agree that 
techniques are not the solution. 
Notarantonio: I think there's another side to corporate culture, too 
and that is the implication for the individual entering the organi-
zation. We seem to be talking about strategies here, and policy and 
philosophies. But the individual entering the organization really 
American business 
is really small- and 
medium-sized bus-
inesses, but they 
don't make the 
front-page stories. 
• • • • • • • • • • • • • • • • • • • • • • • • • • • • ~, "," Uil 
needs to go through 
It's quite conceiv-
able that during 
the 40s and 50s 
you had highly 
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• • • • • • • • • • • • • • • • • • • • • • • • • • • • paternalistic CEOs running very effective companies. 
It's also conceivable that in today's business environment you 
might have an autocratic CEO of a very profitable company; it's 
doing well and he or she doesn't see any particular reason for 
changing the culture of the organization. I make this point be-
cause we are so preoccupied with our five pOint program for suc-
cess or the six steps to how to build an effective corporate cul-
ture. This technique-driven, paradigm-oriented kind of manage-
ment philosophy may be part of the problem. You have to develop 
the corporate culture that works best for you, whatever your goals 
are and your philosophy for managing business. 
So it's not just that there's been one corporate culture 
historically that is now shifting. You're arguing that it's 
always been diversified. 
Chittipeddi: What is changing here is our definition of what it 
means to have a job, what the work environment ought to be, 
and the fact that demographic changes are making such issues 
as parental leave important. Corporations are investing in day-
care facilities because the bulk of the work force is now demanding 
them. There's a shift in what is important to create a conducive 
work environment, and so all companies have to be attentive 
to that. 
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.. Elaine Notarantonlo '75, PhD 
Associate Professor of Marketing 
Authority on careers and family as well as marketing-related topics 
Thirteen years at Bryant 
an assimilation process and learn about such things as what is the 
protocol for communication or the attitude toward disagreements 
in the organization? And that's not anything that's set in policy. 
That's not anything than an individual can go to another individual 
and ask initially. It's a learning process. 
Deluga: That's when the value of a mentor comes in. When you 're 
new to an organization, it's where you really learn what the corpo-
rate culture is all about. A trusted individual who can advise you 
might say, "You can disagree on some issues, but don't disagree on 
A, B, and C." In other words - "It could really hurt your career." 
Maybe that's why a lot of companies are developing a formalized 
mentorship program, in part to help the new employees who want 
to know what the culture is all about. 
Wilson: Culture is very important to mentoring. Unfortunately 
there may be a taboo against men mentoring women or mentor-
ing across racial lines. I sometimes question planned mentoring 
programs. It seems that the most effective mentor relationships 
have been the ones that have developed spontaneously. 
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Deluga: I agree it is hard to legislate relationships. It seems that 
the best programs are spontaneous, where mentoring is encour-
aged, where new people are encouraged to develop these kinds 
of relationships. 
Kumar, earlier you mentioned parental leave and child 
care. Some of the programs a lot of companies have Insti-
tuted In the last few years are expensive. Why are they 
then spending money where you might think they don't 
have to? 
Chittipeddi: They are expensive in the short term. One of the things 
you find in a shift to a much more caring kind of cultural environ-
ment is the fact that businesses have recognized they need to go 
for short-term strategies or long-term strategies. When you look 
at successful companies that have effective organization cultures, 
.. Shirley Wilson, PhD candidate 
Assistant Professor of Management 
expertise In human resources Includes twelve years In business 
First year at Bryant 
invariably you will find that their focus is on the long term. And in 
the long term it pays to have your employees satisfied by providing 
them the kinds of facilities and programs that they need because 
then you have a much more productive and stable worker. 
Deluga: I don't think companies are doing it out of the kindness 
of their heart. They are doing it because it helps keep the people 
they want. 
Wilson: Companies also have realized that there is a link between 
what's going on in employees' personal lives and their productivity 
and performance on the job. So they are beginning to understand 
now that workers just can't cut off their problems when they walk 
through the doors in the morning. So in order to increase their 
profitability, companies are paying attention to these problems. 
As Ron said, they are not doing it out of the kindness of their heart, 
but they realize that there is a link between personal and profes-
sionallives and they are addressing that link. 
Is there anything that happened In the wider culture that 
made companies become aware of Issues like how per-
sonal problems affect productivity? It seems a fairly 
recent development In a lot of companies. Why all of 
a sudden? Did something happen? 
12 
Wilson: As the work force demographics change, new issues have to 
be addressed. As the population ages, it is necessary to look at the 
"sandWiched" generation and the aged parents at home, and also 
our own health and how we deal with health problems. As more 
working women come into the work place, you're going to have 
problems around child care. But I can't say that there is a certain 
time when this came about. 
Deluga: It seems the changes have been fairly rapid, though, in the 
last 15 or 20 years. My parents never worried about these things. 
My mom worked at night after my dad got home, but his job was 
the primary job. Now it is totally different. 
Wilson: But there again I think that the work force has changed. 
Now we're seeing a lot of cases where the female is the primary 
wage earner. Maybe 
the male has been 
laid off from his job 
and the wife is pick-
ing up the responSi-
bility. Now it may 
not be that she has 
the luxury of stay-
ing home and tak-
ing care of the chil-
dren. She has to work and those are 
issues that are addressed by corporations . 
Deluga: Or the wife makes a lot more money, two or three times 
more than the husband makes. You just can't take that out of the 
family income. 
Are human resource policies like parental leave and 
child care women's issues? 
Notarantonio: I think they began as women's issues, but as it 
evolves it is a gender neutral issue. As Ron indicated, there are 
many instances where a woman is earning more than her spouse, 
so often it is the spouse that needs the parental leave. I think it has 
become a gender neutral issue as it evolves. That's what we're 
seeing through the 90s. Child rearing responsibilities are a man's 
concern as well as woman's concern. 
Deluga: Do any of you know how this is working in other coun-
tries? Has there been a change in the last 15 or 20 years anywhere 
else in the world? 
Chittipeddi: The argument against American companies has been 
that we've been the last to realize what's going on. 
Deluga: So we're behind, maybe? 
Chittipeddi: Yes, at least within the industrialized countries. We are 
the last in terms of being more sensitive to these kinds of issues. 
One other point that we don't realize is that the skills level of the 
general work force is actually going to decline for the first time in 
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us history. That's the reason why you see American companies 
going to schools and developing programs for improving the quality 
of high school education. Again, not out of the generosity of their 
heart, but because they don't want to spend time reeducating these 
people once they come into the work force. They would rather do 
it while they are still in school. And this is the frightening prospect. 
That's why you want to keep qualified people on board with you for 
the long term. If it means investing in the short-term program, it 
is well worth it because the pool of talented professionals available 
is actually shrinking in the United States. 
Wilson: In fact I've heard corporations say that they are looking 
10 to 15 years down the road, and what they are seeing is very 
frightening in terms of a qualified work force. So they are growing 
their own to make sure support is in place. They provide scholar-
ship money and support so that students will have the skills needed 
to become productive members of the work force. 
Given the state of the economy and high unemployment, 
why would a company need to put expensive policies 
in place when there are 10 people lining up for one 
person's job? 
Notarantonio: Kumar brought out the point of long term versus 
short term. I think the state of the economy is a short-term sit-
uation, and companies are planning over the long term. When 
you put these policies in place you're planning beyond the cur-
rent economic situation. 
But couldn't there be both? Planningfor the long term 
with people who don't cost you money in the short term. 
Isn't that a viable alternative for a company? 
Chittipeddi: Every 
They are going to be remaining in the work force and their concerns 
as they get older are going to be addressed by the corporation. 
What, if anything, can one employee do to affect his or 
her corporate culture? Can an individual affect his or 
her corporate culture, if that individual is not the CEO? 
Notarantonio: It is difficult for an individual. I think what an indi-
vidual needs to do, as I mentioned earlier, is to determine what the 
corporate culture is and assimilate into it. And it may very well be 
that particular culture is not for that individual. That's why it's 
important for that person to try to get as much information as pos-
sible before they enter a corporation. It 's a very pervasive phenom-
enon. Just things like the level of autonomy in the work environ-
ment. Are individuals expected to work alone and make decisions 
as individuals or are they expected to do it in groups? That kind of 
thing isn't spoken about, it's just understood. 
Deluga: I think an individual can change a corporate culture. 
It would be tough, but I think you'd have to garner support from 
other people that you are working with. We see this in people who 
are whistle blowers, for example. 
Wilson: That is a kind of double-edged sword. I do believe that the 
individual has to decide if he or she can live within a culture, and 
if he can support the values of the culture. If it is difficult for him 
to decide, then it may be wise to move on to another organization. 
At the same time I believe that while organizations may have an 
"overarching" culture, there are subcultures within organizations, 
and I think individuals can make a difference at that level. It may 
be very difficult to change the whole culture of an organization, but 
a departmental head, for example, can change the culture within his 
department, or a supervisor within his unit. An individual can make 
a difference, but again I think it depends on the 
time you hire some-
one you spend mon-
ey on training and 
that adds up. 
Is it less expen-
sive to make an 
investment in 
the people you 
have? 
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Chittipeddi: Yes. People are sometimes referred to as 
"renewable assets." The person who comes in as a marketing pro-
fessional can be trained to do other functions within the company. 
Whereas if you invest in a physical asset, its functions are pretty 
much limited to the areas it was designed for. 
Notarantonio: Another thing that's going to be interesting is to look 
at what's going to happen to general corporate cultures as we move 
into the next century. As baby boomers remain the predominant 
work force and as they initiate change, they will be entering an age 
where people typically retire. But they are not going to be retiring. 
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... Ronald Deluga, EdD; Associate Professor of Management 
expertise In leadership, organizational behavior, and politics 
Eleven years at Bryant 
position of the employee. An average worker may have a very diffi-
cult time changing the culture, but someone in a power position 
may be able to. 
Deluga: In particular if they can demonstrate how it contributes 
to the bottom line. It seems to me, if they can make that case they 
can more rapidly change the culture. A 
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Corporate America is changing. Baby boomers 
have hit middle age and are in a position to in-
fluence corporate decision making. Women 
have entered the work force and are assuming 
positions of leadership as never before. 1\vo-
career couples with children are placing new 
demands on their companies. 
These changes and more reflect a bright 
future for women in America, say Patricia 
Aburdene and John Naisbitt. They are the 
authors of the new bestseller Megatrends for 
THE 
FUTURE 
BELONGS 
TO WOMEN 
agement gurus applaud the Women's Lead-
ership style." 
Aburdene and Naisbitt are quick to dispel 
criticisms of this new style. "Let us be clear 
about one thing: this is not about being 
'nice' to people. Caring about people and 
supporting them always must be balanced 
with objectivity .... We sing in praise of 
the Women's Leadership style because it 
is a better way to increase productivity 
and profits. 
Women and its bestselling predecessors, Megatrends and Mega-
trends 2000. 
"Women are transforming the world we live in," they say. "Whether 
you are female or male, the ways that women are changing the world 
will influence your education, career, marriage, recreation, 
next business venture, investments, election or 
advertising campaign." 
Not surprisingly, the authors' optimistic projec-
tions have met with some criticism. For example, 
their detractors say, women hold few top positions 
in Fortune 500 companies. Aburdene and Naisbitt 
consider this a dated measure of success. They 
assert, instead, that this year women-owned busi-
nesses will employ more people than all the Fortune 
500 companies combined. 
With these growing numbers comes an increased 
sphere of influence for women, the authors say. "The 
great wave of female economic activity has generated 
a compelling new approach to leadership .... It rejects 
military-style authoritarian management in favor of an approach 
that supports and empowers people thereby increasing both pro-
ductivity and profits. From Peter Drucker to Tom Peters, male man-
Part of the reality for many women and increasing numbers of men 
is competing demands for their time and attention. "People are not 
about to give up high-powered careers anytime soon, but a new word 
is entering business talk - balance," Aburdene and Naisbitt say. 
"Women leaders are better at balancing than their male 
counterparts," they add. "The first reason is obviously 
intense family responsibility, but it does not stop there. 
Women do not identify exclusively with their careers, 
as most men traditionally have." 
Individuals are often hard pressed to strike a balance 
without the support of their employers. Aburdene and 
Naisbitt say corporations need policies that under-
score flexibility: leaves of absence, part-time profes-
sional work, job sharing, flextime, reduced hours, 
and sabbaticals. The advantage for employers is that, 
"Corporations that recognize the need for flexibility 
and how much it improves people's work will attract 
the best people and increase productivity." 
If Aburdene and Naisbitt are right, participation and productivity are 
not mutually exclusive. Balanced personal and work lives are possi-
ble. And women will be leaders in a new way of doing business. ~ 
iIIumnae are featured iJr1he neW requitrnent pUblication directed 
' ftt ............ - Among them are Mary Dupont Decelles '68, who shares 
conlMa!~~~:'~!IH~~~ m';·iin!!Sr.D:\i/~:'Ihei' thoughts on corporate culture in the accompanying article. 
Profited in the brOchure are: Pamela Fales McGaha '82, technology 
specialist lot Texas Instn:lments; Jennifer Proud Mearns '82, part-
ner at International Sports and Entertainment Strategies; Gretchen 
Hofmann '83, vice president atJ. Walter Thompson; Alicia Alma-
'~ vice at Cbase M8nbaJtan Bank; Donna 
118, ·anq,.i.DS!Il~" $p~lst at Fidelity 
::I~~ib1'QStn_,;"caroliIJl4!) .... """""f'QQ ' _tom.~.l_rs8b '91 
_iltWliIb:Mi~~.n: and susan 
assl!!tant fll.Rhr·"f at SOuth 
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Mary Dupont Decelles '68, one of Bryant's 
highest ranking human resources profes-
sionals, offers her vantage pOint on corp-
orate culture. 
Dupont's accomplishments are noteworthy. 
Recently promoted to partner-in-charge of 
human resoucres at KMPG Peat Marwick, 
she is the first woman to hold this top 
position at any Big 6 accountingfirm. She 
is responsible for the compensation and 
benefits, human resource policies and pro-
THE 
HUMAN 
RESOURCES 
DIMENSION 
cess. Offering comprehensive yet cost-effec-
tive health benefits as health care costs con-
tinue to rise is yet another challenge. Offer-
ing effective benefits packages at reasonable 
cost levels will be increasingly important. 
What makes human resources an 
asset to a corporation? 
People are the key catalyst that enables an 
organization to achieve its business objec-
tives. Therefore, people are an organization's 
cedures, international personnel exchange programs, and all pro-
fessional training and career development for the firm 's 1,494 
partners and more than 12,000 professionals. 
An accounting major at Bryant, 
Dupont joined KMPG Peat Mar-
wick right after graduation as an 
assistant accountant and earned 
a law degree studying part time. 
Prior to this appOintment, she 
was partner-in-charge of the tax 
department at the firm 's Stam-
ford/White Plains office. 
What are the top priorities in 
human resources management? 
The priorities in human resources 
management today are addressing 
work and family issues such as child care, eldercare, and flexible 
scheduling; implementing ongoing training and development initia-
tives; linking pay to performance; managing diversity; and offering 
comprehensive yet cost-effective health benefits. 
How do these prioritiesflt into a corporation's top priori-
ties, ie: making money? 
All of these priorities have a direct impact on an organization's bot-
tom line. Developing programs to help people manage the stress they 
face every day in trying to balance their personal and professional 
lives will improve morale and retention and thereby enhance produc-
tivity. Continuous training is as essential to keeping an organization 
competitive as it is to fostering the growth and development of indi-
viduals. Linking pay to an individual's performance - or goal setting 
to achievements - is also key. If organizations and the people who 
make them run don't set goals, the organization will have no direction 
and its people won't be able to benchmark their accomplishments 
to achieve continuous improvement. 
Demographics show that the workforce as we now know it is changing 
dramatically. Women and minorities will play an increasing role in 
the workforce of the future. Therefore, recruiting and retaining mem-
bers of these groups - establishing a diverse workforce - at all levels 
of an organization will be instrumental in its continued future suc-
most important asset. Organizations need to 
be more sensitive to the needs of their people by establishing and 
maintaining a human resources environment that routinely embraces 
flexibility, sensitivity, and diversity, which are essential to the develop-
ment and retention of good people. 
How does human resources 
contribute to a company's 
corporate culture? 
Human resources sets the tone 
for a company's corporate culture. 
The nature of an organization's 
human resources policies and 
programs and the methods by 
which they are implemented 
establish the personal contract 
between the organization and its 
people - they set out clearly for 
all to see both the organization'S commitment to and expectations 
of its people. 
In a time of high unemployment that creates a "buyer's 
market, " why is employee satisfaction important? 
Employee satisfaction is important no matter what the economic 
climate might be. If employees are dissatisfied and the economy 
turns around, an organization is likely to find itself in the position 
of replacing a lot of employees. Recruiting and training are both time 
consuming and costly, so retention makes good business sense in any 
economic circumstances. 
Your career track has been accounting, and your degrees 
are in accounting and law. What attracts you to human 
resources? 
I see human resources management as the common thread that 
runs through every profession. Whether you work as a lawyer, a tax 
consultant, a police officer, or a small business owner, the effective 
and ongoing development and management of people are instru-
mental to both your success and to your organization'S. I am excited 
about the opportunity and challenge of leading KPMG Peat Marwick's 
human resources efforts - about the opportunity to make a difference 
in the lives of our people and in the future of our organization .... 
1 !i 
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Case Study 1 : 
Good Money, Bad Vibes 
Joe's numb; it's been a long morning. On 
paper, this job seemed like the chance of a life-
time. Just a couple of years out of college, Joe 
has the chance to manage a top sales territory 
complete with his own sales force. It seems too 
good to be true, and maybe it is . So far, he 
seems only to have impressed the personnel 
director. "Italian, isn't it?" she says apprecia-
tively of his suit. Actually, it 's by an up-and-
coming American, but Joe's flattered anyway. 
Things go down hill from there. By the time he 
reaches "central command" via intersecting 
tunnels vaguely reminiscent of an airport, 
deflation is in full progress. He's never seen 
so many blank faces , so many dull suits. The 
district manager looks at his watch every ten 
minutes. How rude, Joe thinks. He could at 
least fake some interest. Suddenly, the manag-
er names a figure double Joe's current salary. 
"Yours, if you want it," he tells a stunned Joe. 
"Now go home and think about it. We'll have 
lunch tomorrow." Joe leaves immediately, 
despite the notebook full of questions in his 
lap. Suddenly he can't even remember half 
of his doubts. "For that kind of money," he 
tells his wife later, "I could learn to love it. " 
But should he? 
Case Study 2: 
Right Job, Wrong Place 
Kim's confused. Landing a job in the public affairs 
department of a major candy manufacturer a 
month after graduation was a dream come true. 
The company is well respected and known for its 
liberal personnel policies and generous benefits. 
Better yet, the job seemed custom-made for her. 
Besides handling tour arrangements for visitors, 
Kim "pitches in" as needed for publicity-related 
activities and deals directly with the media at times. 
She even gets to work on promotional publica-
tions and there's talk of her getting involved in 
the next trade show. The work suits her take-
charge personality well, and she truly enjoys the 
frantic pace and varied tasks. Her coworkers are 
similarly young, single, and sociable. It seems 
someone is always planning a get-together. Time 
flies , in and out of the office. The problem, and 
Kim is hesitant to call it one, appears to be a 
matter of conflicting philosophies. Where Kim 
wants rules and clearly defined objectives, she 
instead finds open-ended discussions and vague 
suggestions. When she lobbies for efficiency and 
timeliness, she's told to "relax." Maybe her col-
league is right and she's just not ready for the 
"real and messy world." On the other hand, her 
frustration with the laissez-faire atmosphere is 
beginning to affect her performance. Did she 
make a mistake in accepting the job? 
Case Study 3: Bad News, Good News 
Mary's excited. At 55, she feels better about herself than she has in years. Oddly enough there's a pink slip to thank. Soon after Mary joined 
the company, straight out of secretarial school in 1959, her boss praised her as the ideal secretary - dependable, loyal, efficient. And so she 
was for 30 years. But when a hotshot consultant hired to streamline operations deemed Mary and several dozen peers redundant, they wasted 
no time in firing her. Mary was devastated, convinced that she'd never recover her self-esteem or match her old salary. Well, she was right on 
one count. The two architects who hired her to organize their new office can't afford her quite yet, but she's confident they 'll make good on 
their promise to top her previous salary within 15 months. In fact, she's already received two small raises. More important, they 've entrust-
ed her with challenging responsibilities. It's been hard, but heady. With their blessings, she's hired an assistant, chosen a computer system, 
learned about and ordered ergonomic furniture, designed her own business card, and helped polish a draft of a business plan. Her official 
title is "office manager" but she feels more like a partner. Why did she wait for the pink slip? 
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About Jobs 
When it fits, all is right with the world. But when 
the job pinches or binds, hangs too loose or too 
heavy, the symptoms can range from mild anx-
iety to full-blown despair. The right job is like 
the right suit: out there somewhere but probably 
not in plain sight on the ready-to-wear rack. It 
may be tempting to accept a bad fit. Better that 
than to prolong, or perhaps begin, an arduous 
search. But then again, who wants to go to bed 
Sunday praying that Monday never comes? 
Three keen observers of corporate culture be-
lieve that no one should. All seasoned job seek-
ers, holders, and creators themselves, the three 
share their thoughts on the work place and what 
a job hunter can and should expect of it. 
Judy Bellante, Bryant's director of career ser-
vices, counsels the full gamut of job seekers, 
from recent graduates to burned-out veterans. 
Bryant Trustee Patricia Sawyer understands cor-
porate culture from the inside out. Nowexecu-
tive vice president of Robert L. Smith & Company 
Inc., a corporate consultant service, Sawyer has 
also been senior staff at several major companies, 
including American Express. Fellow Trustee Ar-
thur White is a well-known pioneer in the field 
of market and consumer research. A principal 
with the prestigious Yankelovich, Skelly and 
White from 1959 to 1986, he currently heads 
WSY Consultant Group, a management consultant 
firm he operates with his longtime associates. 
Know Yourself 
People change. So do jobs, companies, indus-
tries, and economies. The ability to recognize 
flux, wherever it occurs, is invaluable, say Bel-
lante, Sawyer, and White. Successful careerists learn to ride the 
waves and come up grinning, even after a dunking. 
But First Things First 
"Start out by learning about yourself," Bellante says. Students and 
other work place novices unsure of career goals or skills should 
break the self-analysis process into "pieces they can tolerate," she 
counsels. Aptitude tests, job-hunter's manuals, and sessions with 
career counselors such as Bellante may prove useful. "It depends 
on the style of the individual, what kind of learner you are," she 
says. "The idea is to open people up." 
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Many inexperienced job seekers underrate 
themselves, she notes. ''A lot of students say 
'But I haven't done anything that would im-
press an employer.' Then you find out that 
they've trained people to flip burgers and 
learned how to manage in the process." 
Whether veteran or rookie, job dissatisfaction 
should prompt immediate self-analysis. Bel-
lante urges rigorous scrutiny of motive. "I ask: 
'Is it the job or the career?' I really want them 
to make the distinction. I have had students 
come and say, 'The place where I work is OK, 
but I really don't like accounting.' Or, 'I like 
accounting but I can't stand where I work.' 
It's important to find out which, and whatev-
er the deciSions, take a step back. It's cycli-
cal; you go through the process many times." 
Patricia Sawyer agrees. "It's a guessing game," 
she says of the search for a job that fits well. 
"It's quite possible to guess wrong, particularly 
in the beginning of your career." Like Bel-
lante, Sawyer believes that thorough self-
analysis, by whatever means available, evens 
the odds dramatically. "I'd take any test you 
can get your hands on. At the least, they give 
you something to work with." 
It may be most useful, however, to enlist 
honest friends, she says. "Pick four or five 
people you think you're like and four or five 
people you think you're not like. Then ask 
people who know you well to compare you 
to both groups. See what comes back. It 
really helps to get feedback." 
While self-analysis is crucial, paying attention 
to the ebb and flow of cultural tides is just 
as important. Desires and expectations con-
cerning the work place and other matters do not spring from noth-
ingness. When Arthur White studied the young family for General 
Mills during the early 1960s, he was struck by a burgeoning pre-
occupation with self-fulfillment. This new concern with personal 
happiness contrasted sharply with an older generation's belief in 
duty. The man in the gray suit had loosened his tie. 
Says White, "Obligation - to self, to children, to employer - became 
a big concern. People tended to want their own needs met. In the 
fifties, people measured their happiness by what they had - car, 
shelter, clothing. It was important to be enriched by material growth." 
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"Then along comes the sixties," he continues. "There was a major 
challenge to whether things were as good as they seemed. Ques-
tions were asked." The new concerns ranged from a "sense that 
not everyone was equally served" to the realization that "enjoyment 
was coming at the expense of the environment." 
"We spent the seventies trying to resolve those tensions," White 
says. "Then came President Reagan. For the individual, the ques-
tion became: 'My job, my country - what do I owe them? What do 
they owe me? '" 
Employers have been giving a broad range of answers to the latter 
question ever since. The smart job hunter, say Bellante, Sawyer 
and White, reads closely between the lines. 
Know the Culture 
"Clearly, corporate culture can make or break an opportunity, 
regardless of the specifics of the job," says Sawyer. "Some cultures 
will be supportive, give training, allow you flexibility to make deci-
sions on your own. Another culture might - I hate to use the word 
- be oppressive. For example, the idea might be to be as productive 
as possible in one culture. In another, there are scheduled relaxa-
tion breaks and ergonomic furniture. But the jobs can actually 
sou!1d the same on paper." 
A job hunter's first assignment then, is to study the potential 
work place. Anything and everything counts, from fleeting impres-
sions of decor, dress code, and atmosphere to careful scrutiny 
of corporate literature and industry scuttlebutt. The important 
thing, say Bellante, Sawyer, and White, is to get the story behind 
the story. 
"You really have to ask as many questions as you can." Sawyer 
says. "Take care not only to meet the person you 'll work for, but 
also the people who will work for you, in addition to your peers. 
What you 'd like to do is find the person who's doing your job. 
Also, find the star and get some feel for why this person is a star. 
Get people to characterize other people a couple of levels up from 
your level. See if there's a common thread. In a lot of corporations, 
there's a norm for success, a profile. It has less to do with the job 
than with personal style. If aggressive, macho, eat 'em alives are 
at the top, then that's the corporation's definition of success." 
"Look at the work space," adds Bellante. "Look at the people. 
Are they happy? Is it tense? Be very observant." 
White concurs, adding that library research and subtly phrased 
questions can expose fissures in a previously stable corporate cul-
ture. A socially-conscientious candidate, for example, might want 
to reconsider an application to a company that is in the news for 
de-emphasizing its commitment to social improvement projects. 
Ditto for security-minded job hunters looking at companies with 
recent lay-offs. 
18 
Know the Trends 
Whether deliberately planned or the unwelcome result of market 
forces, a change in corporate culture can be unsettling, to say the 
least. "Strong cultures run very efficiently," Patricia Sawyer says. 
"Once you get the hang of it, the ride's very smooth. To change 
a culture creates turmoil." 
'furmoil, however, has become increasingly common as the reces-
sion lingers, traditional sources of labor dry up, foreign competi-
tion increases, and educational standards decline, says Arthur 
White. Still, he's optimistic. Sensitized during the sixties, most cor-
porations strive to maintain, if not improve, employee satisfaction. 
"I think America will never revert to the period before the sixties," 
he says. "Employers are, in part, motivated to respond to the broad-
er concerns of employees. Even if they're not, the government is." 
Both consultants foresee a more diverse work force as business 
continues to tap new labor sources in their never-ending search 
for talent. "The world is becoming more global," Sawyer says. 
"There's a whole questioning of old standards and code words. 
It forces you to rethink everything from recruitment and training 
to assessing someone's performance." 
Many corporations will continue to devote increasing amounts of 
time and money to recruitment and training, White and Sawyer say. 
They have no choice. Finding talented workers for the top and mid-
dle levels has always been difficult, but it's getting harder to fill 
lower-level positions. 
Says Sawyer, "Companies can't afford not to hire women or people 
from different cultures. There's a scarcity of the best people and 
once you have them, you don 't want to lose them. It's bottom-line 
driven, sure, but in many ways, this trend helps certain groups 
already in the work place or looking to enter the work place." 
Women of child-bearing or parent-care years, for example, may 
find companies more willing to accommodate them without 
penalty, Sawyer adds. 
The technology that has made voice mail and facsimile machines 
common will continue to reshape corporate culture, White says. 
"People don't interact the way they once did; it's not as easy to join 
a corporate culture now." On the other hand, says Sawyer, there is 
also a move toward "groups having to rely more on peers than 
on supervisors, using information in different ways." 
When Judy Bellante compares her choices as a college senior to 
those available to the students she now counsels, her mind spins. 
"I think there's something for everyone out there if you look for 
it," she says. Despite widespread layoffs, salary cuts, and benefits 
reductions, "The pressure will always be on companies now to 
develop a corporate culture that is richer rather than poorer, 
with more rewards to more employees," White says. Job hunters 
should also take comfort in that. ... 
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"First I just want to find a job." That's what 
many Bryant seniors say when asked about 
corporate culture. Finding a job today seems 
hard enough without having to think about 
atmosphere. Yet corporate culture can playa 
big part in whether the chosen job is the 
right job. 
Most likely, each senior has an image in mind 
of his or her "ideal company." Without realizing 
it, this company probably has the type of 
corporate culture they wish to enter. 
CT, is looking into the Big 6 accounting 
firms. She wants to be involved in the cor-
porate world on a grand scale, "Where I can 
gain knowledge not only within the account-
ing field, but learn from the big clients I work 
with," she says. 
Christine Nelson, a management major 
from Southfield, MA, says, "I like the Body 
Shop because it encourages employees to 
use intuition in making decisions." On the 
other hand, men seem to lean towards a 
corporate structure that uses more technical 
analysis. Michael Wright, a finance major 
from Hingham, MA, says "I like to have facts 
pro and con before making a decision." 
How decisions are made is an indication of 
corporate culture. 
Jill Kostcezski, a business communications 
major from Stratford, cr, has concentrated her 
electives in marketing because of her inter-
est in advertising. Jill thinks, "I would enjoy 
the brainstorming sessions within a group." 
She prefers the informal atmosphere of 
group work to independent projects. Neil 
Manowitz, a computer information systems 
major from East Brunswick, NJ, also has 
concentrated his electives in marketing. 
Although Neil has a strong computer back-
ground, he says, "I want to be involved in 
other aspects of the company besides how 
the computers work. " 
"I want a company that is structured in its 
procedures," Neil adds. He's looking for a 
company that thinks "dress for success." 
"I want to know exactly where I can go and 
just how to get there," he says. 
Being a finance major from Edison, NJ, I see 
myself entering the traditional corporate 
world where progression is based on achieve-
ments. Although I see my career path as 
structured, I would like to enter the interna-
tional field, which is always changing. Alicia 
Braca, an accounting major from Trumbull, 
A senior 's chosen corporate culture will re-
flect his or her characteristics and qualities. 
There are no two corporate cultures alike, 
just as there are no two Bryant seniors the 
same. Some seniors want a structured 
business environment and others may be 
looking for a job that is not traditional for 
their major. For everyone, their preferred 
corporate culture may change after some 
experience is gained in the work force. After 
some time, their likes and dislikes will be 
determined and future career moves will 
become easier to make ... 
HELPING COMPANIES ADJUST 
By Rosemary D'Arcy, Director of the Center for Management Development 
Many companies are in a state of transition today. Demands for qual-
ity improvement, increased competitiveness domestically and in-
ternationally, and a more diversified work force are affecting the way 
they do business. Through the Center for Management Development 
(CMD), Bryant plays a critical role in helping regional companies 
adapt and succeed within this constantly changing framework. 
Many CMD courses are related to both a company's culture and its 
bottom line. For example, CMD has offered team leadership and 
team facilitation programs to companies like General Motors and 
Sun Microsystems to reinforce quality initiatives. Other companies 
like Coherent General and Crosby Valve and Gauge have begun to 
incorporate trainer/coach skills in their supervisory management 
development to expand the changing role of the manager. 
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At a time when many organizations are downsizing and flattening 
their management structure, most companies need to develop man-
agement skills in their remaining employees. Companies such as 
A. 1. Cross, AT&T, and Anson are using CMD seminars and courses 
to provide valuable skills in management and supervision. 
GTECH, Sun Microsystems, Prime Computers, CVS, and General 
Motors are among the forward-thinking companies that are mak-
ing an organizational commitment to training and development. 
In this way, they are insuring that employees become flexible and 
are constantly learning new skills to take on new responsibilities. 
Since 1973, Bryant's Center for Management Development has 
been supporting the development of regional organizations and 
their employees. More information about CMD is available by 
calling (401) 232-6200." 
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ALUMNI TRANSACTIONS 
1935 
Rudolph A. Bigda of Palm Bay, FL, 
is a volunteer income tax and finan-
cial counselor for the elderly. 
Wilson H. Cranford Jr. of Wethers-
field, CT, is an auxiliary Connecticut 
State Trooper, serves on the Board 
of Tax Reviews in Wethersfield, is a 
member of the Wethersfield Taxpay-
ers Association, and is on the Board 
of Directors of the Brandywine Condo 
Association. 
1947 
Ernest L. AndersonJr. of Orlando, 
FL, is president of Anderson Asso-
ciates, Inc., and continues to consult 
for long-standing clients in Orlando. 
Ruth (Karstens) Helbig of Port 
Richey, FL, was chair of the Women's 
Army Corps National Convention in 
Tarpon Springs, FL. 
1948 
Ralph Strauss of Bedford, NY, retired 
from General Cigar Co. , Inc., in New 
York, NY, after 37 years in the sales 
department. 
1949 
Janice (Lantz) Coffeen of Hagers-
town, MD, is the executive secretary 
of the State of Maryland Health De-
partment in Hagerstown. 
Elizabeth (Gaisford) Donnelly of 
East Greenwich, RI, retired from the 
Providence School Department as a 
reading specialist/consultant. 
Chester S. Holda of Monson, MA, re-
tired as president of Monson Savings 
Bank. 
Norman E. Rogers of New Hartford, 
CT, retired as probate judge for New 
Hartford. 
1950 
Delbert S. Conner of Woodbury, CT, 
president of USCO Distribution Service 
in Naugatuck, CT, was elected chairman 
of the Board of Directors for the 
American Warehouse Association. 
Robert A. Flynn of Portland, ME, an 
antiquarian book dealer, has had two 
more books published: The Lizzie 
Borden Sourcebook, and The Borden 
Murders: An Annotated Bibliography. 
Marjorie (Feeley) McNiff of Green-
ville, RI , was named an honorary 
member of the American Institute of 
Certified Public Accountants and is a 
20 
retired sole practitioner, a board 
member of H. F. Hanscom & Compa-
ny, Inc., treasurer of Northwest Com-
munity Nursing and Health Service, 
and a board member of the Rhode Is-
land Chapter of the American Society 
of Women Accountants. 
Gregory T. Parkos has assumed re-
sponsibility as chairman of the Bryant 
College Board of Trustees and was the 
featured speaker at this fall 's Convo-
cation. (See related story, page 5.) 
1952 
Gerald P. Chernoff '56 of Sarasota, 
FL, is treasurer of the Air Force Asso-
ciation Chapter in Sarasota and state 
treasurer of the AFA of Florida. 
Frank E. Corrente of Providence, RI , 
was appointed director of administra-
tion for the City of Providence. 
1953 
John E. Toole of Washington, DC, 
associate director of government rela-
tions at Ernst & Young, is again serv-
ing as a member of the District of 
Columbia Board of Columbia. 
1954 
William H. Harrop of North Dart-
mouth, MA, was named director of 
marketing for GlenPark Oil Co. , in 
New Bedford, MA. 
1956 
Kenneth A. Adler of Cranston, RI , is 
vice president of PM Industries, Inc., 
in Providence, RI. 
Frederick A. Gafner of Freedom, 
NH, is president of the North Ameri-
can branch of Proma Consult AG of 
Switzerland. 
1957 
John J. Fitta of Barrington, RI, was 
named assistant vice president for fi-
nance and controller at Rhode Island 
College in Providence, RI . 
Winslow C. Wentworth of Vernon, 
CT, retired as assistant controller and 
corporate officer of Northeast Utilities 
in Hartford, CT. 
1958 
Peter A. Lubinsky of Hollis, NH, was 
appointed vice preSident-finance at 
Greenerd Press & Machine Co., Inc. , 
of Nashua, NH. 
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1959 
Michael]. Carreira of Tiverton, RI, 
is director of administration, electron-
ics products group, at Aerovox, Inc., 
in New Bedford, MA. 
Gilbert Moreno of Wilbraham, MA, 
was promoted to senior vice president 
of finance at Milton Bradley Co., in 
East Longmeadow, MA. 
Peter Voccio Jr. of johnston, RI, is 
federal funds coordinator for the 
Town of johnston. 
1960 
John Tedesco Jr. of Naugatuck, CT, 
was elected controller for Naugatuck. 
Charles L. Terrell of Guilford, CT, 
was named chief executive officer of 
New Haven Savings Bank, and elected 
to the Board of Directors of the Fed-
eral Home Loan Bank of Boston. 
1962 
Donald L. Allen of Epping, NH, re-
ceived an (MBA) from the Wittemore 
School of Business and Economics at 
the University of New Hampshire. 
Joanne (Brier) Baker of Morgan-
ville, Nj, is a legal administrator for 
Alan E. Bandler, PC in New York, NY. 
Frank R. Foster III of Northfield, 
MA, is the vice president at Albert B. 
Allen, Inc ., in Greenfield, MA. 
Harry J. Koenig of Dix Hills, NY, was 
promoted to vice chairman - chief op-
erating officer at AC&R Advertising, 
Inc., in New York, NY. 
1963 
Thomas A. Taylor of Somerset, MA, 
was elected executive vice president of 
Amica Mutual Insurance Company in 
Providence, RI. 
William A. Worochock of Pearl City, 
HI, received the National Intelligence 
Distinguished Service Medal. Woro-
chock is the director of the Naval In-
vestigative Service Middle Pacific Re-
gion located at Pearl Harbor, HI. 
1964 
N. Richmond Alexander Jr. '77MBA 
of Warwick, RI , was appointed regis-
trar of New England Institute of Tech-
nology in Warwick. 
Patricia (Raymond) Barber of 
South Burlington, VT, is the marketing 
director for the Holiday Inn in South 
Burlington. She is studying and work-
ing part time as an interior decorator. 
ALUMNI TRANSACTIONS 
Gilbert D. Bristol III of Woburn, 
MA, was appointed commercial un-
derwriter at the Boyle Insurance 
Agency in Woburn. 
1965 
Paula (Hurd) Cassidy of Cranford, 
NJ, was promoted to office manager 
for the New Jersey Savings League in 
Cranford. 
Joyce (Harnois) Christiansen of 
Taunton, MA, creates wardrobes for 
the Star Players in Taunton. 
Edjohnetta (Fowler) Miller of Hart-
ford, CT, executive director of OPUS 
Arts and the Aging Program and Gal-
lery Curator, was featured in the New 
York Times on her business as a pro-
fessional weaver/designer. 
Robert C. Washburn of Concord, 
NH, was appointed to the New Hamp-
shire Board of Accountancy as one of 
three CPA members. Washburn owns 
a CPA firm in Concord. 
1966 
Barbara (Clifford) Burns of Hol-
yoke, MA, is the congregate housing 
coordinator and hospital liaison for 
Holyoke Chicopee Regional Senior 
Services. She was awarded a Naval 
Defense Service Medal as a 2nd class 
petty officer with the US Naval Re-
serve during Operation Desert Storm. 
Peter J. Panuthos of Washington, DC, 
was appointed chief special trial judge 
of the US Tax Court in Washington . 
1967 
Robert E. Danielson 'SOMBA of 
Bethel, CT, was named vice president 
of Kay-Bee Toys in Pittsfield, MA. 
NeilJ. Murawski of Burlington, CT, 
is the cooperative work education co-
ordinator at Terryville High School in 
Terryville, CT. 
James D. Razza of Middletown, RI , 
is a manager for Old Port Marine Ser-
vices, Inc. , in Newport, RI. 
William F. Siemon of Cincinnati, 
OH, is vice president of Bank One, 
Cincinnati in Milford, OH. 
Margaret (Ahern) Winsper of East 
Greenwich, RI, received a master's 
degree in agency counseling from 
Rhode Island College. 
1968 
Carmin F. Cimino of Waterford, CT, 
was appointed chair of the business 
department at Mitchell College in New 
London, CT, where he teaches ac-
counting and marketing. 
Paul K. Delude ofDanielson, CT, and 
'Elliot P. Shyer '73 of Granby, cr, form-
ed The New England Group, a manufac-
turing representative agency serving 
plumbing and heating wholesalers. 
Mary Dupont Decelles was promot-
ed to partner-in-charge of human re-
sources at KMPG Peat Marwick. (see 
page 15.) 
John George Jr. of South Dartmouth, 
MA, was named Citizen of the Year by 
the Dartmouth Lions Club. 
Donna (Stein) Robinson of Keene, 
NH, received a PhD. from Boston Col-
lege School of Education in develop-
mental psychology. She is a guidance 
counselor at the Thayer Jr./Sr. High 
School in Winchester, NH. 
Sidney B. Tinson of Walpole, MA, is 
the sales manager for Quinsig Auto-
motive Warehouse, Inc., and Christie 
Thompson/Tri County Auto Parts, 
Worcester, MA. 
1969 
John A. Barba of North Kingstown, 
RI, is the vice president of Big Broth-
ers of Rhode Island, Inc. 
Gerald F. Cerce of Providence, RI , 
chairman and CEO of Accessories 
Associates, Inc., is a member of the 
Providence Economic Development 
Corp. in Providence. 
Vincent C. Vesce of Peekskill, NY, 
senior vice president of sales and 
marketing at BBC International, Ltd., 
was elected mayor of Peekskill. 
1970 
Stephen M. Caldwell 'S4MBA of 
North Attleboro, MA, was appointed 
vice president of finance and admin-
istration for Summer Infant Products, 
Inc. , in Attleboro. 
Donald G. Grieve of Barrington, RI, 
is a regional sales manager for Chock 
Full 0' Nuts Co. of New York, NY. 
1971 
Robert B. Bolton of East Greenwich, 
RI , earned the designation of Allstate 
Life Millionaire by providing more 
than one million dollars of life insu-
rance coverage in the past year. 
Bolton Pechak 
Phyllis O. Grime 'SOMBA of Ft. 
Pierce, FL, was recognized by the 
American Institute for Property & lia-
bility Underwriters and the Society of 
Chartered Property and Casualty Un-
derwriters for completing the require-
ments in the continuing professional 
development program. 
William I. May of Woodbridge, CT, 
owns and operates UnVSearch and 
Uni/femps, Inc., of Waterbury, CT. 
MarkJ. Pechak of Warwick, RI , was 
promoted to controller of Cookson 
America, Inc., in Providence, RI. 
1972 
JohnJ. ArchibaldJr. of Riverside, RI , 
is the computer operations supervisor 
for Harvard Community Health Plan 
of New England in Providence, RI. 
Michael J. Barboza of Smithfield, RI , 
was elected chief financial officer of 
Josef Creations, Inc., in Providence, RI. 
ArchieJ. Berberian II of Niskayuna, 
NY, is the group commander of 109 
Tactical Airlife Group in Scotia, NY. 
John H. Doherty 
of Bristol, RI , was 
promoted to direc-
tor of taxation at 
Cookson America, 
Inc., in Provi-
dence, RI . 
Brenda S. Gardner of Cincinnati, 
OH, is initiating and directing a new 
weekend master 's degree program in 
human resource development at Xavi-
er University in Cincinnati. 
Joseph E. Picard Jr. of Lincolnton, 
NC, was promoted to water treatment 
plant operator and lab technician for 
the Lincoln County Water Treatment 
Plant in Denver, NC. 
1973 
Claudia (Scalise) Chaffee of Cam-
bridge, MA, on sabbatical Icave from 
teaching at Horace Mann School for 
the Deaf, is pursuing a master 's of 
technology in education at the Har-
vard Graduate School of Education. 
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ALUMNI COMPANY 
ENDOWS SCHOLARSHIP 
The CPA firm of Piccerelli, GiI-
stein & Co. has endowed a schol-
arship at Bryant. All five of the 
Providence company's partners 
are Bryant alumni: Allen Gilsteln 
'64, William Piccerelli '64, John 
Mathias '82MST, Richard Sulli-
van '82MST, and Patricia Thomp-
son'86MST. 
The firm's contacts with Bryant 
are extenstive. Some of the part-
ners have taught in the College's 
evening program, accounting 
Professor Kathy Simons used to 
be on staff at the firm, and com-
pany partners have visited cam-
pus to learn about the College's 
corporate outreach programs. 
KMPG PEAT MARWICK 
ENDOWS PROFESSORSHIP 
Daniel F. Schmitt '73, partner at 
KMPG Peat Marwick, recently 
presented a check for $28,385 
to President Trueheart. The gift 
will help underwrite the KMPG 
Peat Marwick Distinguished 
Visiting Professor of Accounting 
position, the endowed scholar-
ship fund for accounting stu-
dents, and the faculty devel-
opment fund. 
Dr. Jeffrey L. Harkins from the 
University of Idaho has been 
appointed the first KMPG Peat 
Marwick Distinguished Visiting 
Professor. 
DAVID NEEDS '&2 
REMEMBERED THROUGH 
SCHOLARSHIP 
The National Association of 
Credit Management (NACM) of 
Rhode Island and southeastern 
New England has established a 
scholarship in memory of David 
G. Needs '62. Needs was the 
president of NACM in 1988-89 
and recipient of NACM's Credit 
Executive of the Year Award in 
1983. A check for $1 0,000 was 
given to President Trueheart by 
Grover (Bud) Lackey Jr., current 
president of NACM . • 
,&,carlos Zuniga '&2 shows 
President Trueheart his 
operation In Costa Rica 
President Trueheart made a Cen-
tral American connection this 
fall when he and his wife, Carol, 
visited Costa Rica. Their travels 
took them to see Mark Tupper of 
the Tupperware family that do-
nated the land to Bryant to build 
its Smithfield campus. They also 
spent a great deal of time with 
Senor Carlos Zuniga '62. 
The Truehearts had dinner with 
Tupper and Zuniga at the Union 
Club, a prestigious private club 
that Zuniga's father helped 
found. Zuniga also acted as host 
during lunch at his country club 
and took them to dinner again 
during their visit. He also had 
them to his home and showed 
them his collection of Costa 
Rican art. 
I 
ALUMNI TRANSACTIONS . 
1974 
Patricia (Murphy) Hawksley of 
Rumford, R1, is class advisor for Future 
Business Leaders of America and was 
voted as Mother of the Year 1991 -92 by 
the Rhode Island Mothers of1\vins Club. 
Louise (Finnegan) Lappin of Tho-
maston, ME, is a legal secretary in 
the Rockland, ME, office of the Con-
servation Law Foundation of New 
England, Inc. 
Eric S. Nilsson of Sparta, N), was ap-
pointed product manager of Ultralite 
fiber glass duct liner and standard 
dust wrap at Certain Teed Corp., in 
Valley Forge, PA. 
1975 
Thomas C. Catto of Dayville, CT, is 
managing director of transportation 
sales at Idle Wild Farm in Pomfret 
Center, CT. 
Douglas H. Lawrence of Norwalk, 
CT, established an accounting and tax 
practice in Darien, CT. 
Douglas G. McClurg '86MBA of 
Greenville, RI, was promoted to presi-
dent and chief executive officer at 
Mossberg Industries in Warwick, R1 . 
1976 
John F. Sheehan 
'83MBA of Paw-
tucket, R1 , was ap-
pointed commer-
cial loan officer at 
Attleboro Pawtuck-
et Savings Bank in 
Pawtucket. 
Lucille (Levesque) Kelly of Somer-
set, MA, was appointed secretary to 
the principal at Chace Elementary 
School in Somerset. 
Paul D. Roy of 
Berkeley Heights, 
N), is managing 
administrator for 
the legal depart-
ment of ASARCO, 
Inc. , in New 
York, NY. 
Stephen C. Whitney of North Smith-
field, R1 , was appointed partner-in-
charge of the Sturbridge, MA, office 
of Goff, Carlin & Cagan, CPA. 
1977 
James L. Allam of Orlando, FL, was 
promoted to vice president of finance 
at Page Avjet Corporation in Orlando. 
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Thomas M. Boelsen of Stewart Man-
or, NY, was promoted to vice presi-
denVcontroller of Olsten Healthcare 
Services in Westbury, NY. 
Cindy (Belostock) LeFavor of Roch-
ester, MA, is a teacher at Wareham 
High School in Wareham, MA. 
Harry H. NeumannJr. of Ridgefield, 
CT, vice president of Neumann Asso-
ciates in Ridgefield, received the Dis-
tinguished State Presidents Award from 
the National Association of Realtors. 
Stanley Sliva of West Hartford, CT, 
was promoted to lieutenant in the 
West Hartford Police Department. 
Howard K. Widmann of Warwick, 
R1 , is the distribution/inventory man-
ager for Vargas Manufacturing in 
Providence, RI. 
1978 
Ernest A. Almonte '85MST of North 
Scituate, R1, received the 1991 Public 
Service Award from the Rhode Island 
Society of Certified Public Accountants. 
Scott M. Gelinas of Windsor Locks, 
CT, is a supervisor at Ace Hardware 
Corporation in Bloomfield, CT. 
Gary S. Schwab of Franklin, MA, is 
controller of Chili 's Restaurants of 
New England. 
Leonard G. Reichhard III of Den-
ville, N) , is sales director for Andersen 
Consulting in Florham Park, N). 
Robert V. Young of Hobe Sound, FL, 
is general sales manager at WPBF-25 
in West Palm Beach, FL. 
1979 
Joel G. Angelovic of Stratford, CT, 
owner of Angelovic Insurance Agency 
in Stratford, was named ew Eng-
land's Agent of the Year for 1991; 
President's Conference Qualifier; Life 
Executive Award winner; and National 
Agent of the Year Small Group Opera-
tions by Nationwide Insurance Co. 
Scott E. Hermes of San Diego, CA, 
received the Certified Meeting Profes-
sional designation by the Convention 
Liaison Council. 
David A. Palms of Esmond, RI, was 
promoted to vice president in trust 
operations for Citizens Bank in Provi-
dence, R1 . 
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1980 
Kenneth R. Hilton III of Tiverton, 
R1 , is the vice president of Standish 
Boat Yard, Inc., in Tiverton. 
Robert B. Hallberg '87MBA of Che-
pachet, R1 , was appointed residential 
marketing consultant for Valley Re-
sources, Inc., in Cumberland, R1. 
RobertJ. Reeve of Burlington, CT, 
was named partner in the law firm 
of Wollenberg, Scully and Nicksa of 
Unionville, CT. 
Camille G. St. Onge of Greenfield, 
MA, earned a master of social work 
degree from Smith College and is an 
outreach clinician at the Franklin/ 
Hampshire Community Mental Health 
Center in Northhampton, MA. 
1981 
Deborah L. 
Szczoczarz of 
Saunderstown, R1 , 
was promoted to 
vice president of in-
ternational finance 
at GTECH in West 
Greenwich, R1 . 
WilliamJ. Eastty of Wrentham, MA, 
was appointed assistant vice president 
and secondary mortgage market officer 
at Mayflower Bank in Wareham, MA. 
Michael Laflamme of Pawtucket, R1, 
was appointed manager of treasury 
services by Eastern Utilities Associates 
Service Corporation of Boston, MA. 
F. Craig Lotz of Gold River, CA, was 
appointed director of strategic ac-
count programs in the corporate mar-
keting and strategic planning division 
of NCR of Dayton, OH. 
EdwinJ. Santos of Cromwell, CT, was 
named senior vice president at Fleet 
Bank in Hartford, CT. 
1982 
Nicholas A. DeCarlo of Trumbull, 
CT, was promoted to controller of 
Times Mirror Magazines, Inc. , in New 
York, NY. 
Stephen J. Enos of East Providence, 
R1 , was promoted to sergeant in the 
East Providence Police Department. 
Kevin C. Mercier of Cumberland, R1 , 
comptroller of ExecutoneiRhode Island, 
Inc., was elected president of the East 
Providence Chamber of Commerce. 
Jennifer A. Michelson of Rocky Hill , 
CT, is a regional manager at Comput-
er PREp, Inc. 
r ALUMNI TRANSACTIONS 
LindaLeigh Richert of Oxford, MA, 
earned a master of science degree in 
systems engineering from Boston 
University and was promoted to sen-
ior software engineer, network sys-
tems engineering, at Digital Equip-
ment Corp. , in Littleton, MA. 
Robert G. Schmidt of Hartsdale, NY, 
is president of Donnin Publishing, 
Inc., in River Edge, NJ. 
1983 
Gary A. Aarons 
'86MBA of South 
Attleboro, MA, was 
promoted to audit 
manager at KPMG 
Peat Marwick in 
Providence, Rl . 
Charles K. Dwyer of East Provi-
dence, RI, is assistant to the director 
of finance and plant at St. Andrews 
School in Barrington, RI. 
Kathleen A. Kenny of Smithfield, RI , 
was named director of finance at Bur-
bank Hospital in Fitchburg, MA. 
Blain H. Marchand of Webster, MA, 
received the 1992 Outstanding Young 
Leader Award from the Greater Wor-
cester Jaycees. He is director of indus-
trial development for the Worcester 
Chamber of Commerce. 
Donna (Maini) McGowan of War-
wick, RI , received the National Associ-
ation of Insurance Women of Rhode 
Island's 1992 Insurance Professional 
of the Year Award. 
Donald F. Miller of Madison, WI, is 
manager of State Regulatory Affairs at 
TDS TELECOM. 
Cheryl (Gordon) Podob of Fairfield, 
CT, is a housewares purchaser for Cal-
dor's in Norwalk, CT. 
Scott W. Porter of Simsbury, CT, is an 
advertising account manager at Ma-
son & Madison Inc., of New Haven, cr. 
1984 
Sharon (Garreau) Castaldo of 
Flemington, NJ , was promoted to 
regional training supervisor at Kids 
R Us in Paramus, NJ. 
Kathleen (Huffman) Cotnoir of 
Longmeadow, MA, was promoted to 
vice president of campaign and re-
source development for Community 
United Way of Pioneer Valley in 
Springfield, MA. 
Joseph C. Ferreira of Somerset, MA, 
received a Juris Doctorate degree, 
magna cum laude, from Southern 
New England School of Law. 
MarilynJ. Fuller of Plainville, MA, 
was appointed employee relations 
manager at Texas Instruments in 
Attleboro, MA. 
Mark A. Gavin 
of Keene, NH, was 
promoted to chief 
financial officer at 
Cheshire Finan-
cial Corporation 
in Keene. 
Lisa Oernberg) 
Greene of Westbo-
ro, MA, is director 
of graduate man-
agement programs 
at Worcester Poly-
technic Institute in 
Worcester, MA. 
William). Hanley of Warwick, Rl , 
was promoted to senior purchasing 
agent by New England Power Service 
Company in Westboro, MA. 
Gregory D. Hess of New Paltz, NY, 
was promoted to staff programmer 
at IBM in Poughkeepsie, NY. 
Charles H. Hollis '87MBA of Provi-
dence, RI , is the vice president of ad-
ministration at After Dinner Distribu-
tors, Inc., in Cranston, RI . 
Judith (Monkell) Kehoe of Delmar, 
NY, was appointed comptroller and 
budget director of the town of Bethle-
hem, NY. 
RobertA. Litwin and Robin (Conte) 
Litwin '85 of Yorktown Heights, NY, 
opened their third franchise of "The 
Complete Athlete" retail store in 
Poughkeepsie, NY. 
Karyn (Hitner) Macy of Lancaster, 
PA, was named to the Interim Board 
of Directors of the National Associa-
tion of Mothers ' Center. 
David L. Normandeau of Columbus, 
OH, is the district manager for NCR 
Corporation in Columbus, OH. 
Maryann Pernorio of Providence, 
Rl, was appointed financial analyst for 
Providence Gas Company. 
Lori Sechio-Powers of Providence, 
Rl, was promoted to departmental of-
ficer within the financial and admin-
istrative services group of Old Stone 
Bank in Providence. 
Sechlo-Powers Sormantl 
Robert M. Sormanti of Warwick, RI , 
was promoted to vice president within 
the commercial banking group of Old 
Stone Bank in Providence, Rl. 
Glenda (Chickering) Stoddard of 
Spofford, NH, was promoted to train-
ing coordinator for C & S Wholesale 
Grocers, Inc. , in Brattleboro, VT. 
Edward B. Trivisonno Jr. of Mid-
lothian, VA, was appointed regional 
vice president for Mutual of America's 
field operations in Pittsburgh, PA. 
1985 
Mary (Fromme) Allard of Barring-
ton, Rl , is controller of Halliwell Engi-
neering Associates, Inc., East Provi-
dence, RI . 
Patricia (McDonald) Boucher of 
Warwick, RI , is the 1992 Young Ca-
reerist of the Warwick Business and 
Professional Women's Club. She is a 
partner in the CPA firm Parmelee, 
Bacon & Edge in Warwick. 
Stephen P. Cahill of Centerville, MA, 
opened Camelot Limousine Service as 
a subsidiary of Point Oil in Hyannis, MA 
Dino De Crescenzo of Riverside, RI , 
was promoted to sergeant in the Bar-
rington Police Department. 
David V. Kaiser of Westboro, MA, 
was promoted to manager of the Met-
ropolitan Life sales office in Westboro. 
Susan M. LaBranche of Shelton, CT, 
is a computer consultant for GE Capi-
tal Corp., in Danbury, CT. 
Kathryn (Gould) McDonough of 
Stoneham, MA, was named assistant 
vice president of Woburn National 
Bank in Woburn, MA. 
Vivian (Ligas) Normandeau of Co-
lumbus, OH, was promoted to direc-
tor of sales for Woodfine Suites Hotel 
in Dublin, OH. 
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A tour of Zuniga's plant was also 
part of the Trueheart's itinerary. 
Mundanzas Mundiales, S.A. is 
a world-wide moving company 
that is the largest In Costa Rica. 
The firm also stores Items await-
ing customs clearance. 
Never having seen the Smithfield 
campus, Zuniga was anxious 
for news from his alma mater. 
During the Trueheart's visit, he 
called a good friend from his 
Bryant days, Peter Rudd '61. 
A reunion among Zuniga, Rudd, 
and the Truehearts Is planned 
for this month in Florida. 
Zuniga is the College's only 
known Costa Rican graduate, 
but that may not be for long. 
He had agreed to serve as a 
BEST (Bryant Enrollment Sup-
port Team) network volunteer, 
helping to recruit new students 
from his area. He also offered 
to help Bryant establish contacts 
with universities in Costa Rica 
and may have a Bryant student 
serve an international internship 
In his office. 
The ties between Zuniga and 
Bryant were strengthened last 
year when Professor Herbert 
McLaughlin took a sabbatical 
leave in Costa Rica. Zuniga act-
ed as a gracious host then, too: 
they had lunch and dinner to-
gether, went to his home, and 
took a tour of Mundanzas Mun-
dlales. McLaughlin describes 
Zuniga as, "a dynamiC, shirt-
sleeves type of executive who 
is actively on top of a very suc-
cessful company and all of its 
operations." ... 
As national sales and marketing 
manager for Russ Berrie & Co. 
in Australia, Keith Schneider 
credits his semester abroad in 
that country as key to his suc-
cess. Three Bryant students are 
studying in Australia this fall and 
Schneider is helping them get 
the most out of the experience. 
Kristen Frissell '95, Keri Mc-
Laughlin '95, and Caroline Meun-
nich '94 worked on Russ Barrie's 
trade fair as part of a shadowing 
program. 
They say thatthe only way a baby 
can learn how to swim is if you 
drop it in water. Studying abroad 
has that same effect on people. 
You are forced to learn how to do 
things theirway and what worked 
for you in your home town does 
not necessarily work for you in 
anothercountry.llookat my year 
in Australia as the most influen-
tial ingredient in forming my cur-
rent state of mind to date. Finan-
cially there are barriers to many 
things we do, but education is a 
short term investment with long 
term benefits. 
Anybody who has gone overseas 
can tell you that the only thing 
they would change is they would 
have went with more money. The 
total experience can not be quan-
tified, but I can guarantee you the 
people who plan the overseas 
studies into their four year 
schedule definitely have the 
edge coming out. 
I graduated in 1985 and started 
in an entry-level position selling 
for a gift company, Russ Berrie 
and Company. I worked hard for 
18 months and was able to save 
up enough money to go to Aus-
tralia and see my friends for 
Christmas holidays. I took my 
mum with me and we had a 
great time. Upon our return she 
asked me if I would want to ever 
live in Australia. Because I was 
still in an entry-level position, 
I thought that was not realistic. 
In 1987 I was promoted to Russ 
Berrie's management team. At 
this point I began to understand 
ALUMNI TRANSACTIONS 
Keith Schneider of Bellvue Hill NSW, 
Australia, was promoted to national 
sales manager and director of market-
ing for Russ Berrie Australia in Caring-
bah NSW 
Steven F. Solomon of Hamden, CT, 
was appointed music director and ra-
dio personality "Steve McVie" at WERZ 
107.1 FM in Exeter/Portsmouth, NH. 
Jean (Martinelli) St. Pierre of 
Cranston, Rl , was 
promoted to sen-
ior advisor-pian 
advisory services 
at Borah Asso-
ciates in Provi-
dence, Rl. 
Theresa A. Vinacco of Providence, 
Rl , was appointed manager of FM Ac-
counting and Consolidations of Allen-
dale Insurance in Johnston, Rl. 
James D. Wilkinson of East Provi-
dence, Rl, is a partner at Cayer, Pre-
scott Associates in Providence, Rl. 
1986 
Robin L. Amaral of Barrington, Rl , 
was honored as Manager of the Year 
at Old Stone Bank where she man-
ages the Cranston, Rl , branch and 
is an assistant vice preSident. 
Raymond A. Durand of Cumber-
land, RI, is a retail merchandiser in 
the grocery division of Pezrow New 
England located in Marlborough, MA. 
Jeffrey R. Gibbs of Rutland, MA, is 
the account manager for Del Monte 
Foods ' regional office in Westwood, MA. 
Keven). Laperle of Huntington 
Beach, CA, is the installation project 
manager at Computerized Lodging 
Systems in Long Beach, CA. 
ThomasJ. Mastandrea of Cranbury, 
NJ, is an assistant vice president at 
Summit Trust Co., in Morristown, NJ. 
George M. Pedro of Seekonk, MA, is 
a senior sales representative and area 
manager for Commonwealth Mort-
gage Co., of Warwick, Rl. 
James D. Riley Jr. of Garden City, NY, 
was promoted to assistant vice presi-
dent in the corporate banking division 
of European American Bank, a sub-
sidiary of ABN-AMRO Bank of the 
Netherlands, in Uniondale, NY. 
John D. Shortell of Belmont, MA, 
received a master of business admin-
istration degree from Bentley Coll ege. 
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Nancy (Isaacson) Welch of Colorado 
Springs, CO, is an administrative as-
sistant for the International Financial 
Alliance, Inc., in Colorado Springs. 
1987 
Emanuel E. Barrows of Johnston , 
Rl , was appointed manager of Citizen 
Bank's small-business lending divi-
sion in Providence, Rl. 
Michael). Borek of North Smith-
field, Rl , was selected as that town 's 
director of public safety. 
Kendra K. Dagle of Wellesley, MA, 
received a Pure Warriors Award from 
her employer, Roadway Package Sys-
tem, for her nationwide distribution 
of the bestseller Scarlet. 
Glen A. Lonardo of Johnston, Rl , is 
a tax senior at the accounting firm 
of Kahn, Litwin & Co. , Ltd. , in Provi-
dence, Rl. 
Elie EI Saddik of Pittsfield, MA, 
is the owner of Berkshire Tax and 
Financial Services of Pittsfield. 
John R. TripodiJr. of Woonsocket, 
Rl , a vice president of American Prop-
erties, was honored for his outstand-
ing performance as office manager of 
American Properties, Plante Realty, 
Inc., of Woonsocket. 
1988 
Gregory C. Bilezikian of Yarmouth, 
MA, is the assistant buyer for the Christ-
mas Tree Shops based in Yarmouth. 
Kelli (Contaxis) Dixon of West 
Haven, CT, a certified teacher, owns 
and operates Alphabet Express Day-
care in West Haven. 
Lynn M. Fiore of Darien, CT, is an 
account representative for UNUM Life 
Insurance Co., in the Manhattan em-
ployee benefits sales office in New 
York, NY. 
Joann M. Forzley of Charlotte, NC, 
was promoted to commercial loan 
microcomputer analyst III at First 
Union Corporation in Charlotte. 
Catherine G. Palazzo of Johnston, 
Rl , was promoted to assistant vice 
president of Frank B. Hall & Co., of 
Providence, Rl. 
RichardJ. Petrucci Jr. of North Prov-
idence, Rl , graduated from Hofstra Uni-
versity School of Law, passed the Rl 
Bar Exam, and is a research attorney 
in the appellate screening division of 
the Rhode Island Supreme Court. 
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Lisa B. Smith of Kenosha, WI, teach-
es math in Kenosha. 
Charles A. Trowbridge of Virginia 
Beach, VA, is Telecheck payment sys-
tems account manager for McDonnell 
Douglas in the Williamsburg/Tide-
water region of Virginia. 
1989 
Craig E. Bennett of Claymont, DE, 
a law student at Widener University in 
Pennsylvania, earned first prize in the 
American Bar Association section of 
Business Law's annual student writ-
ing contest. 
Anthony J. Buonato of Riverside, CT, 
earned the designation of associate of 
the Society of Actuaries. 
Michael). Grillo of Hopedale, MA, 
was promoted to consumer loan offi-
cer for BayBank Credit Corp., in West-
wood, MA. 
PaulJ. HebertJr. of Smithfield, Rl , 
an accountant with Miriam Hospital 
in Providence, Rl , earned a bachelor 
of arts degree in psychology from 
Rhode Island College. 
Michelle P. Lanois of Woonsocket, 
Rl , is senior internal auditor for lib-
erty Mutual Insurance in Boston, MA. 
Reina M. Meucci of Portland, ME, 
is a women's and children's footwear 
buyer at Cole-Haan in Yarmouth, ME. 
Ross L. Nelson of Attleboro, MA, was 
promoted to senior account executive at 
MCI Communications in Warwick, Rl . 
Valerie Smith of Scarborough, ME, 
earned a master of science in taxation 
degree at Bentley College and is an 
accountant with Coopers & Lybrand 
in Portland, ME. 
Lisa M. Staffier of Medway, MA, an 
actuarial assistant with Sun Life of Can-
ada in Wellesley Hills , MA, was named 
an associate of the Society of Actuaries. 
Amy L. Vale of North Providence, Rl, 
is the marketing director for Up, Up, 
& Away Marketing and Promotions in 
orth Providence. 
1990 
Gary L. Anderson of Milford, MA, 
was elected vice chairman of the Mil-
ford Republican Town Committee and 
is an accountant with BOT Financial 
Corp. , in Boston, MA. 
r ALUMNI TRANSACTIONS 
Carie (Smith) Bailey of North Provi-
dence, RI , was pro-
moted to depart-
mental officer 
within the retail 
banking group of 
Old Stone Bank in 
Providence, RI. 
Catherine (Ouellette) Baranowski 
of Rochester, NY, is director of teleser-
vicing at Horus Therapeutics, Inc. , in 
Rochester. 
Patricia (Holt-
mann) Dowling 
of Warwick, RI, was 
promoted to de-
partmental officer 
within the audit 
group of Old Stone 
Bank in Warwick. 
Kimberly A. Duffy of Warwick, RI, is 
a district manager for Automatic Data 
Processing in East Providence, RI. 
Peter]. Ingraham of Miami Beach, 
FL, received an MBA degree from the 
University of Miami and is employed 
by KPMG Peat Marwick's South Flori-
da business unit. 
Patricia A. Levesque of Lincoln, RI , 
was named placement specialist at 
the New England Institute of Technol-
ogy in Warwick, RI . 
Christina Milley of Amesbury, MA, 
was named convention services man-
ager at the Stouffer Grand Beach 
Resort, St. Thomas, Virgin Islands. 
Sean F. Murphy of Manchester, CT, is 
controller of MassWest Insurance Co., 
in Springfield, MA. 
1991 
David]. Wood-
ward of Coventry, 
RI , was promoted 
to departmental 
officer in the aud-
it group of Old 
Stone Bank in 
Providence, RI . 
Leslie S. Center of Keene, NH, is a 
sales representative for PC Connec-
tion Inc., in Marlow, NH. 
Steven M. Crossman of North Provi-
dence, RI , is an agent with the Harbor 
Point Financial Group in Providence, RI. 
Eric R. Duffy of Oxford, CT, complet-
ed Peace Corps volunteer training and 
is the assistant director of the Oppor-
tunities Industrialization Center in 
Makeni, Sierra Leone, West Africa. 
David W. Haines of orth Kingstown, 
RI , was commissioned a second lieu-
tenant through the US Army ROTC 
program. 
Michael S. Hebert of Rehoboth, MA, 
completed an air defense artillery officer 
basic course at Ft. Bliss, EI Paso, TX. 
GRADUATE 
TRANSACTIONS 
1974 
Robert B. Gyle III of New Fairfield, 
CT, president of ALCO Insurance 
Agency, Inc. , was elected first vice 
president of Professional Insurance 
Agents of Connecticut, Inc. 
1976 
Rev. Donat A. Barrette of Warwick, 
RI, is the pastor of St. Kevin 's Parish 
in Warwick. 
Donald H. Reimann of Santa Cruz, 
CA, achieved membership in the Soci-
ety of Industrial and Office Realtors. 
1980 
James A. Bento of Avon, CT, was 
named vice president of finance and 
administration of TRUMPF, Inc., in 
Farmington, CT, where he will also 
serve as CEO and treasurer. 
Rosemarie (Hackett) Davis of East 
Greenwich, RI , is a systems imple-
mentation manager for the City of 
Warwick, RI . 
Lawrence R. Very of Woonsocket, RI , 
is an agent of Harbor Point Financial 
Group in Providence, RI. 
Ching-Chuen Wong of Greenville, 
RI , is the production manager at Kenney 
Manufacturing Company in Warwick, RI. 
1981 
Barbara (Widman) Winfield of 
Garden Grove, CA, is a broker/asso-
ciate realtor with Tarbell Realtors in 
Garden Grove. 
1982 
Maureen L. Creasia of Franklin, MA, 
a senior tax accountant at Palmer & 
Dodge in Boston, MA, is director of 
the Bentley College Alumni Associa-
tion Executive Board. 
Michael P. Griffin of Swansea, MA, 
was awarded a certificate in personal 
financial planning by the American 
College, Bryn Mawr, PA. 
1983 
Chrysanthe Stamoulis of Barring-
ton, RI , was promoted to vice presi-
dent at Rhode Island Hospital. 
1984 
Suzanne (King) Martin of Coventry, 
RI, was promoted to assistant vice pres-
ident at Old Stone Bank in Warwick, RI. 
David Morel of Brick, NJ , received 
the US Navy Commendation Medal in 
honor of his superior performance 
during Operation Desert Storm. 
1985 
Michael S. Resnick of Cranston, RI, 
is a tax manager for KPMG Peat Mar-
wick in Providence, RI. 
1986 
Sharon K. Gordon of Bristol, RI , was 
promoted to principal insurance ex-
aminer for the Rhode Island Depart-
ment of Business Regulation in Provi-
dence, RI. 
1987 
Wiley]. Archer of Providence, RI , 
the principal of Archer & Associates, 
was elected president of the New Eng-
land Water Works Association. 
1988 
Daniel F. Nehring of Halifax, Nova 
Scotia, was named 1991 Instructor 
of the Year at Canadian Forces Fleet 
School, Halifax. 
Christine (Ross) Stockley of Mans-
field, MA, director of development for 
Hospice Care of Rhode Island, was 
named a certified member of the 
American Society of Health Care 
Marketing and Public Relations. 
1989 
B. Anthony Blanchette of Medway, 
MA, was admitted as a shareholder and 
appointed director of tax services at 
Morneau & Company, PC, in Natick, MA. 
1990 
Neil S. Chaffee of Enfield, CT, was 
promoted to assistant vice president, 
specialty products, at Phoenix Mutual 
Life Insurance Co. , in Hartford, CT. 
Daniel M. Ferreira of Pawtucket, 
RI, was appointed senior accountant 
within Cookson America's finance 
department in Providence, RI. 
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why my father said to me, "Do not 
choose a job for the short term, 
pick a career for the long term." 
I went to Australia for my Christ-
mas holidays again that year and 
realized that my mother's ques-
tion was not so unrealistic any-
more. Upon my return I realized 
that I had worked for the same 
company for almost five years 
and that I was no longer a stu-
dent. My qualifications would 
now classify me as having 
experience! 
It so happened that the owner 
of Russ Berrie Australia was 
attending the US management 
meeting that year. One thing led 
to another and I found myself do-
ing a one-on-one management 
training with him the following 
week. He was very impressed 
with my knowledge of the in-
dustry, but overwhelmed by 
my knowledge of the Australian 
way of life. He had been looking 
for the right person to come down 
to Australia and take over his 
company for he was getting on 
in years. I guess I was in the right 
place at the right timel If it was 
not for my overseas studies 
when I was in college I would 
have never had the confidence 
in myself to make the move. 
I have now lived in Australia for 
two years and have positioned 
myself second in charge of Russ 
Berrie Australia, which is doing 
over 10 million dollars a year. In 
1990 when the owner approach-
ed me his annual turnover was 
just over 3 million dollars. His 20 
years of experience feeds my 
mind's need to grow on a daily 
basis and his confidence in me 
makes me work harder. I look 
back at the past seven years and 
marvel at how so many indepen-
dent activities contributed to the 
end result of where I am today. 
I would not change anything 
about my years at Bryant and 
my studies abroad pay my bills 
every week of the year. A 
by Keith Schneider '85 
MERGERS 
Louise A. Finnegan '74 and Kevin 
Lappin of Thomaston, ME, on Janu-
ary 25 , 1992; 
Glenn P.Jergensen '77 and Helen 
Baldinelli of Lincoln, Rl, on Decem-
ber 28, 1991 ; 
Kathleen R. Hanson '78 and Kevin 
Cushing of Hampton, NH, on Septem-
ber 28, 1991 ; 
Glenn T. Bradfield '79, '86MBA 
and Rita Adam of Portsmouth, Rl , on 
October 5, 1991 ; 
Denise Cunningham '80 and Robert 
Merrill of Meredith, NH, in January 
1992; 
Joseph D. Maiato '80 and Dawn 
Boyle of Adamsville, Rl , on October 
19, 1991 ; 
Kenneth C. Vale '80 and Judith 
Crosby of Cranston, RI , on October 
13,1991; 
Frank D. Viscusi '80 and Vickyann 
Wignall '82 of North Attleboro, MA, 
on October 5, 1991; 
Anthony Galuardi '81 and Linda 
Hobson of Trumbull, CT, on October 
12, 1991 ; 
Gina M. Moore '81 and James Ra-
leigh of Seymour, CT, on September 
28, 1991 ; 
James P. Ventriglia '82 and Sharon 
Montella of Johnston, Rl , on Novem-
ber 2, 1991 ; 
Peter D. Baffoni '83, '91MBA and 
Maria D. Gianfrancesco '89 of 
Cranston, Rl , in March 1992; 
Susan Benton '83 and Paul Ferris of 
Peabody, MA, on August 31, 1991 ; 
Marianne D'Amario '83 and David 
Hall of Pittsfield, MA, onJuly 21,1990; 
Dale E. Fulcher '83 and Hugh 
McGrath of Brunswick, Austrailia, in 
January 1992; 
Paul A. Magoulas '83 and Barbara 
Kipfer of Milford, CT, on February 29, 
1992; 
DavidJ. Nossek '83 and Bridget Har-
rison of Milford, CT, on October 5, 1991 ; 
Deborah A. Selmecki '83 and Rob-
ert Caruth of Taunton, MA, on Sep-
tember 21 , 1991 ; 
Louis CaironeJr. '84 and Laurie 
Pomposelli of Greenville, Rl , on No-
vember 3,1991; 
Stephen B. Curtin '84 and Brenda 
Hearne of Stamford, CT, on October 5, 
1991 ; 
James T. Lynch '84 and Lori Barnes of 
Providence, Rl , on November 24, 1991 ; 
ALUMNI TRANSACTIONS 
John W. Lyon '84 and Marietta Gul-
len of Manchester, CT, on November 
3, 1991; 
Lori A. Nunes '84 and David E. 
Cote '88 of North Providence, Rl, on 
November 23, 1991 ; 
Cynthia M. Pawson '84 and Mikel 
Naticchioni of Potomac, MD, on No-
vember 30, 1991 ; 
Nadine V. Valaitis '84 and John Sav-
age of Watertown, CT, on December 
14, 1991 ; 
AlbertJ. Adamo '85 and Vicki Pick-
ell of Warwick, RI , in November 1991 ; 
Robert Barrows '85 and Karen Kilion 
of Suffield, CT, on November 16, 1991 ; 
Robert M. Braza '85MBA and Pa-
trice Walsh of East Providence, RI, on 
December 7, 1991 ; 
Matthew H. Dennehy '85 andJeanne 
Coyer of Tarrytown, NY, on October 5, 
1991 ; 
AlbertJ. MarchettiJr. '85 and 
Diane Lariviere of Warwick, Rl, in 
November 1991 ; 
Shawn A. Monty '85 and Mary-
louise F. Kuder '88 of Bedford, NH, 
on November 2, 1991 ; 
Sherri A. Murphy '85 and James 
Constable of Rocky Hill , CT, on Octo-
ber26, 1991 ; 
RobertJ. Nye '85MBA and Donna 
DiDomenico of Warwick, Rl , on No-
vember 23, 1991 ; 
Susan A. Vernon '85 and Stephen 
Souza of Smithfield, Rl , on October 
19, 1991 ; 
Kim H. Winter '85 and Michael 
Bean of Paget, Bermuda, on October 
12, 1991 ; 
Steven H. Cohen '86 and Susan Bar-
cafer of East Windsor, NJ, on October 
20, 1991 ; 
Wayne E. Cram '86 and Sally Tortola-
ni of Norwood, MA, in February 1992; 
Lynn M. Fedak '86 and Sean Dresel 
of Newton, MA, on October 26, 1991 ; 
Eric S. Gimler '86 and Donna M. 
DiPietro of Newington, CT, on Decem-
ber 7, 1991 ; 
Nancy J. Isaacson '86 and Rory 
Welch of Colorado Springs, CO, in 
February 1992; 
Susan Koerner '86 and Keith John-
son of Wethersfield, CT, on November 
23, 1991; 
Lawrence P. Lamy '86 and Shirley 
Sullivan of Waterbury, CT, on Septem-
ber 21 , 1991 ; 
Domenic Lapati '86 and Robbin Ricci 
of Cranston, Rl , on October 13, 1991 ; 
Penny M. McCarthy '86 and Ronald 
Bouley of Lowell, MA, on December 
28, 1991 ; 
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David T. Siegel '86 and aomi Moss 
of Trumbull, CT, on September 14, 1991 ; 
DavidJ. BolandJr. '87 and Natalie 
Clemente of Stamford, CT, on August 
17, 1991; 
Robert Carangelo '87 and Elaine 
DePasquale of Milford, MA, on Octo-
ber 26, 1991 ; 
Steven T. Carreira '87MBA and 
Rosemary Matti of Fall River, MA, on 
September 14, 1991 ; 
Brian W. Greene '87 and Jane F. 
Higgins '87 of Natick, MA, on Sep-
tember 28, 1991 ; 
Mary M. Kelly '87 and Timothy 
O'Connor of Westport, CT, on Septem-
ber 22, 1991 ; 
Todd L. Lasher '87 and Deborah J. 
Henderson '89 of Middletown, CT, 
on September 7, 1991 ; 
Ann Lekos '87 and George E. Vour-
vachakis '88 of West Warwick, Rl , on 
November 9, 1991 ; 
Ted L. Mottor '87 and Carolyn A. 
Flaherty '88 of Ashford, CT, in Feb-
ruary 1992; 
Leah M. Prata '87 to Christopher 
Anatone of Cranston, Rl , on Novem-
ber 9, 1991 ; 
Wendy A. Shorrock '87 and Troy 
Farrell of Natick, MA, on October 19, 
1991 ; 
Anthony Sipala '87 and Christine 
Costello of Middletown, CT, on Sep-
tember 21, 1991 ; 
Michael J. Stanton '87 and Mari-
anne Sybertz of Walpole, MA, on Sep-
tember 7, 1991 ; 
Robert B. Bevan '88 and Tracie F. 
Mars '90 of Melrose, MA, on Novem-
ber 2, 1991; 
John T. Bogdon '88 and Dyana C. 
Kanevski '88 of Malden, MA, in Jan-
uary 1992; 
Suzanne M. Chausse '88 and Barry 
Wyman of Bridgewater, MA, on Octo-
ber 5, 1991 ; 
Kelli A. Contaxis '88 and Peter Dixon 
of West Haven, CT, on August 24, 1991 ; 
Kerry A. Cutillo '88 and Matthew 
Sullivan of iantic, CT, on November 
16,1991 ; 
George Y. Desmond '88 and Carolyn 
Corbett of Fairfield, CT, on December 
21 , 1991 ; 
Richard Dockery '88 and Stephanie 
Skwirz of Chepachet, Rl, on Decem-
ber 29, 1991 ; 
Michaelj. Dolan '88 and Lisa G. 
Robbio '88 of Smithfield, Rl , in De-
cember 1991 ; 
Karen L. Dolnier '88 and John 
Donovan of Middletown, CT, on Octo-
ber 19, 1991 ; 
BRYANT REVIEW' FALL 1992 
Janice D. Eaton '88 and David E. 
Hobaica '88 of North Easton, MA, in 
March 1992; 
John B. Hedberg '88 and Wendi G. 
Wright '88 of South Windsor, CT, on 
November 3, 1991 ; 
Douglas P.Johnson '88 and Trina 
M. Girard '91 of Rocky Hill , CT, on 
October 19, 1991 ; 
Jacqueline N. Kappel '88 to Eric Ku-
dey of Stratford, CT, on May 9, 1992; 
Heather A. Robinson '88 andJo-
seph F. MirisolaJr. '89 of Cam-
bridge, MA, in December 1991 ; 
Denise N. Cochran '89 and Brian 
S. Rowe '89 of Trenton, NJ , in Janu-
ary 1992; 
J. Matthew Coggins '89 and Shei-
leen Richards of Naugatuck, CT, on 
October 26, 1991 ; 
Lynn A. DiBernardi '89 and Michael 
Zimmer of Middletown, CT, on Octo-
ber 12, 1991 ; 
Kim K. Dunphy '89 and Aran Gordon 
ofDarien, CT, on September 21 , 1991 ; 
Lisa K. Romano '89 to Christopher 
Reding of Medway, MA, on September 
28, 1991 ; 
Lisa A. Antoninich '90 to Gregory 
Demko of West Hartford, CT, on De-
cember 14, 1991; 
Cheryl A. Baker '90 and Peter Gau-
dino of Mansfield, MA, on October 12, 
1991 ; 
Cathleen J. Chausse '90 and Guy Pa-
quetteofMillbury, MA, in February 1992; 
Kathy L. Coons '90 and John Soars of 
Plainville, MA, on February 22, 1992; 
Michelle L. Croce '90 and Robert 
D'Ordine of Providence, RI , on Janu-
ary 5, 1992; 
Judith M. Digan '90 and Shawn Ba-
tor of Manchester, CT, on October 4, 
1991; 
Judith A. Doughty '90 and John R. 
Kennedy '90 of Holland, MA, on Oc-
tober 19, 1991; 
Christine B. Johansen '90 and Rob-
ert DeBlois of Pawtucket, Rl , on Feb-
ruary IS, 1992; 
John R. Manzi '90 and Susan De-
Quattro of Cranston, RI, on February 
16, 1992; 
John M. McMahon '90MBA and Ro-
chen Wijeyesinghe of Swansea, MA, 
on November 9, 1991 ; 
Catherine M. Ouellette '90 and Ed-
ward Baranowski of Rochester, NY, in 
August 1990; 
Michaelj. Schwager '90 and Julie 
Sheehan of East Hartford, CT, on Oc-
tober 12, 1991; 
Christen M. Wescott '90 and Gavin 
Hawkes of Boston, MA, on August 17, 
1991 ; 
ALUMNI TRANSACTIONS 
IN MEMORIAM 
Andrew E. Anderson ' 14 
Mary (G il l) Schattle ' 15 
Emma (Fraser) Rainville '21 
Granvil le A. Reynolds '21 
Gladys (Driscoll) Smith '23 
Elmer E. Northup '24 
Phoebe (Hall) Ull man '25 
Rose (Basil e) Battaglia '27 
Esther (Harootunian) Bourke '27 
Virginia (Allen) Armbruster '28 
Peter Yosinoff '28 
Robert A. DuHamel '29 
Elwin F. Megan '30 
Mae V Dodsworth '32 
Edith (Cornell) Reid '34 
Frederick H. Watson Sr. '34 
Arthur G. Cabral '35 
Charles E. Swanson '35 
Francis C. Warren '35 
Ruth (Cogswell) Brown '36 
Marie E. Federici '37 
Frederick M. Hicks '37 
John H. Berger '38 
Vilda (Kurgan) Miles '38 
Natalie (Perry) Trefethen '38 
Russell T. Aliczi '40 
Alfred A. Angelone '40 
Henry H. Franklin '40 
Jeanette P Mercer '40 
Franklin R. Goodwin '42 
Margaret (Berry) Sitarz '42 
Louise (Murtough) Habel '43 
Joan (Bailey) Lajoie '44 
Richard Besharian '46 
Angelo R. lannitelli Jr. '48 
Laddie Kwasnicki '48 
Charles M. Scranton '48 
FrankJ. Akucewicz '49 
Will iam Mul lin '49 
John Resetar '49 
Thomas H. Ainsworth '50 
James L. Downing '50 
ancy (King) Gordon '50 
Thomas F. Markey '50 
Marie (Lehtinen) Meyer '50 
Anthony Moretti '50 
Eleanor S. Lukowicz '51 
Charles F. Will iams Jr. '52 
Deborah (Black) Walker '53 
Robert E. Betts '54 
Robert Ku lungian '54 
Richard J. Montecalvo '55 , '88MBA 
Carl M. Cort '59 
M. Lynn (McCaughery) Page '59 
Carol (Gros) Carlen '65 
George W McKenney '68 
Fred Chiarini Jr. '72 
John F. Muraco '72 
Paul F. Gibney '73MBA 
Paul J. Carroll '75 
Lisa M. Gibbons '83, '87MBA 
Kathleen (Sander) Simpson '87 
February 1992 
March 18, 1992 
February 1992 
January 1992 
January 1992 
November 21 , 199 1 
May 17, 1992 
June I, 1992 
February 17, 1992 
December 20, 1991 
May 1992 
December 31 , 1991 
February 1992 
February 1992 
March 5, 1992 
May 18, 1992 
March 11 , 1992 
January, 1992 
November 21 , 1991 
June 1992 
March 1992 
April 1992 
December 1, 1991 
March 27, 1992 
March 23 , 1992 
December 12, 1991 
May 1992 
April 1992 
Apri l 7, 1992 
April 21, 1992 
April 23, 1992 
March 20, 1992 
Decem ber 1991 
April 1992 
April 5, 1992 
April 27, 1992 
November 9, 1991 
January 12, 1992 
May 1992 
April 30, 1992 
January 1992 
April 29, 1992 
May 22, 1992 
April 1992 
May 7, 1992 
March 18, 1992 
May 1992 
June 12, 1992 
November 8, 1991 
January 1992 
December 22, 1991 
June 1992 
January 3, 1992 
January 19, 1992 
April 13, 1992 
April 7, 1992 
December 1991 
March 16, 1992 
March 1992 
February 20, 1992 
April 3, 1992 
February 1992 
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LOOKING FOR A 
SUBSTITUTE FOR 
LOW YIELD 
INVESTMENTS? 
A gift annuity is an ideal way to supplement your 
income and make a gift to Bryant College. When 
you give low yielding investments to establish a 
charitable gift annuity with a higher rate of return, 
your income will increase. Make a gift to Bryant 
with a minimum investment of $10,000 and you 
will receive: 
• An immediate charitable tax deduction. 
• Guaranteedflxed rate income. 
• A superior yield. 
For example, a gift annuity established at 
age 60 yields 7 percent, at age 70 the rate is 
7.8 percent, and at age 80 you would receive 
9 percent. 
• Membership in a Bryant College leader-
ship club. 
• The satisfaction of making a major gift 
to Bryant during your lifetime. 
The development office will be happy to send you 
a personalized financial analysis that will show 
you how a gift annuity can benefit both you and 
Bryant College. Please contact Karin Swain in the 
gift planning office by calling (401) 232-6025 or 
writing her at P.O. Box 40, Bryant College, 1150 
Douglas Pike, Smithfield, RI 02917-1284. 
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BRAG ABOUT BRYANT! 
AT WORK - AT PLAY 
WEAR YOUR SCHOOL COLORS WITH PRIDE 
NEW! HIGH QUALITY SWEATSHIRTS 
embroidered with Bryant College Alumni 
black with white and gold lettering 
medium, large, x-large, xx-large 
$37.50 
HEAVYWEIGHT SWEATSHIRTS 
screenprinted with Bryant College Alumni 
black with gold lettering 
medium, large, x-large 
$22.50 
SWEATSHIRTS 
screen printed with archway 
and Proud to be a Bryant Alum 
wMe with black archway and lettering 
medium, large, x-large 
$22.50 
T-SHIRTS 
screenprinted with archway 
and Proud to be a Bryant Alum 
white with black archway and lettering 
medium, large, x-large, xx-large 
$12.50 
ITEM DESCRIPTION 
ORDER FORM 
MEN'S 100% SILK TIES 
with seal embroidered in gold 
black, blue, or red 
$25.00 
CROSS PENS OR PEN AND PENCIL SETS 
featuring the Bryant College seal 
lustrous chrome $27.00 pen $39.00 set 
Executive gray $31 .00 N/A 
Classic black $34.00 $53.00 
10 karat gold $44.00 $72.00 
TUPPER CAMPUS LITHOGRAPH 
from an original painting hand numbered 
and signed by artist David Keeling -full color 
Unframed $38.00 
Double-matted and framed $75.00 
Mounted over a mirror $85.00 
CLOISSONE LAPEL PINS 
Bryant College seal 
$5.50 
All prices include shipping and handling 
Please allow two weeks for shipping 
QUANTITY PRICE TOTAL 
NAME ___________________ DAYTIME PHONE ________ _ 
ADDRESS _____________________________ _ 
A check payable to Bryant College is enclosed ______ Charge ($25.00 or more) to my VISA __ Mastercard __ 
Card # Expiration date Signature _____________ _ 
RETURN TO: Office of Alumni Relations, Bryant College, 1150 Douglas Pike, Smithfield, Rl 02917-1284 
YOU ALREADY KNOW 
THAT BRYANT COLLEGE 
IS ONE OF THE NATION'S 
BEST BUSINESS SCHOOLS. * 
DID YOU KNOW 
THAT GOES FOR OUR 
GRADUATE PROGRAMS TOO? 
THE GRADUATE SCHOOL OFFERS PROGRAMS 
LEADING TO THE FOLLOWING DEGREES: 
MASTER OF SCIENCE IN TAXATION 
CERTIFICATE OF ADVANCED GRADUATE STUDIES (CAGS) 
MASTER OF BUSINESS ADMINISTRATION IN 10 CONCENTRATIONS 
Accounting • Computer Information Systems • Finance • Health Care Management 
International Business • Management • Management of Operations and Technology 
Marketing • Taxation • General Business 
IFYOU ARE INTERESTED IN GETTING ONE OFTHE BEST 
GRADUATE BUSINESS EDUCATIONS AROUND, CALL US AT 401-232-6230. 
• RATED AMONG THE TOP THREE BUSINESS SPECIALlY SCHOOLS AND BEST BUY FOR THREE CONSECUTIVE YEARS, ACCORDING TO US NEWS & WORLD REPORT 
lorraine E. Lallier 
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